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ABSTRACT 
The low performance of small and medium scale enterprises deprives their multiple 
contributions to the economies in their mobility towards the development. Though 
the issue has attracted the attention of many researchers, even today it is compelling 
due to the emerging global competition in the context of developing countries. The 
previous findings on the understanding of the complex relationships among factors 
influencing firm performance remain fragmented and unexplained. Therefore, the 
purpose of this study was to test a research model for investigating the effect of 
cognitive factors and strategic orientation on firm performance. The research model 
incorporated achievement motivation, personal goal setting, and mastery experience 
as cognitive variables while entrepreneurial orientation, market orientation, and 
learning orientation were configured as strategic orientation. The mediating role of 
self-efficacy and the moderating effect of absorptive capacity were also examined. 
The survey questionnaire translated into the native language was administered to a 
sample of 800 owner managers in the small and medium scale hotel and restaurant 
industry in Sri Lanka resulting in 350 usable responses. The stratified random 
sampling was the method used for the selection of the respondents to the sample. 
Data analysis was carried out by applying the structural equation modeling method. 
The findings widened the knowledge of the complex relationships among variables 
concerned indicating that the synergetic effect of cognitive variables and strategic 
orientation on firm performance is indispensable. Self-efficacy was found to be a 
significant mediating mechanism in the relationship between cognitive dispositions 
and firm performance. Strategic orientation of the organizations with higher level of 
absorptive capacity was found to be strongly related to firm performance. The results 
also extended the contextual validation of the research model in the developing 
countries. 
Keywords:  cognitive factors, strategic orientation, firm performance, self-efficacy,                         
absorptive capacity 
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ABSTRAK 
Prestasi rendah perusahaan kecil dan sederhana tidak menggalakkan kepelbagaian 
sumbangan mereka kepada ekonomi dalam mobiliti ke arah pembangunan. Biarpun 
isu ini telah menarik perhatian ramai penyelidik,  kini ianya didesak pula oleh 
kemunculan persaingan global dalam konteks negara-negara membangun. Penemuan 
sebelumnya tentang pemahaman hubungan kompleks antara faktor-faktor yang 
mempengaruhi prestasi firma masih lagi terlerai dan tidak terjawab. Oleh itu tujuan 
kajian ini adalah untuk menguji model kajian bagi menyiasat kesan faktor-faktor 
kognitif dan orientasi strategik terhadap prestasi firma. Model penyelidikan ini 
menggabungkan pencapaian motivasi ,  penetapan matlamat peribadi dan penguasaan 
pengalaman sebagai pembolehubah kognitif manakala orientasi keusahawanan, 
orientasi pasaran dan orientasi pembelajaran telah dikonfigurasikan sebagai orientasi 
strategik. Peranan pengantara efikasi kendiri dan penyederhana keupayaan absorptif 
juga diteliti. Soal selidik yang diterjemahkan ke dalam bahasa tempatan telah 
dimajukan kepada sampel 800 pengurus/pemilik hotel dan restoren berskala kecil 
dan sederhana di Sri Lanka, menghasilkan sebanyak 350 respons yang boleh 
digunakan. Kaedah persampelan rawak berstrata telah digunakan sebagai kaedah 
pemilihan responden untuk sampel. Analisis data telah dijalankan dengan 
menggunakan kaedah model persamaan berstruktur. Penemuan yang meluaskan 
pengetahuan tentang hubungan kompleks antara pembolehubah berkenaan 
menunjukkan bahawa kesan sinergi pembolehubah kognitif dan orientasi strategik 
kepada prestasi firma adalah amat diperlukan. Efikasi kendiri  didapati memainkan 
peranan penting sebagai mekanisme pengantara dalam hubungan antara tabiat 
kognitif dan prestasi firma. Orientasi strategik organisasi dengan tahap keupayaan 
absorptif yang lebih tinggi didapati berkait rapat dengan prestasi firma. Hasil kajian 
juga memperluaskan kesahihan    konteks  model  penyelidikan di negara-negara  
membangun. 
Kata kunci: faktor-faktor kognitif,  orientasi strategik, prestasi firma,  efikasi               
                     kendiri,  keupayaan  daya  menyerap 
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 1 
 
CHAPTER ONE 
 INTRODUCTION 
 
1.1 Background of the Study  
Many of the previous empirical and other sources have continuously been 
emphasizing the centrality of a highly performing small and medium scale business 
sector for promoting the economic and social development of any country (Asian 
Productivity Organization, 2011; Kongolo, 2010; Griffin & Ebert, 2006; Piech, 2004; 
Ladzani & Vuuren, 2002; Ghobadian & Gallear, 1996). The multiple contributions of 
SMEs in terms of the innovations, the economic development, the employment 
generation, and in many other aspects have made their existence pivotal to the 
upward mobility of the developed and the less developed countries (Kongolo, 2010).  
It has been reported that the small and medium scale business entities account for 
relatively a higher percentage of the total number of businesses in many of the 
countries (Asian Productivity Organization, 2012). Their contribution to the gross 
domestic product and the employment generation accounts for more than 75 percent 
in many of the nations in the Asian region. Moreover, they are considered as the 
seedbeds of entrepreneurship, the cornerstones for creativity and innovation, and the 
engines of the economic growth (Asian Productivity Organization, 2011). The SMEs 
represent the position of the most dynamic entities in any country. They are playing a 
pivotal role in the economic and the social progress of a nation by expediting the 
attainment of the socio-economic goals (Ghobadian & Gallear, 1996). Many of the 
well-developed and rapidly growing economies are characterized by a stronger SME 
sector which makes a vigorous effect on the employment creation and the innovation 
(Ladzani & Vuuren, 2002). They open the avenues for the innovation and the 
The contents of 
the thesis is for 
internal user 
only 
 261 
 
REFERENCES 
Acharya, V., Rajan, A., & Schoar, A. (2007). What determines entrepreneurial 
success: A psychometric study of rural entrepreneurs in India. Retrieved 11 14, 
2011, from http://www.ifmr.ac.in/pdf/drishtee.pdf 
Adams, G., & Hall, G. (1993). Influences on the growth of SMEs: An international 
comparison. Entreprenurship and Regional Development, 5, 73-84. 
Agrawal,  M. (2007). Entrepreneurial human capital and new venture performance: 
In search of illusive link. Academy of Entrepreneurship Journal, 13(1), 1-22. 
Ahuja, G., & Katila,  R. (2001). Technological acquisitions and the innovation 
performance of acquiring firms: A longitudinal study. Strategic Management 
Journal, 22 (3), 197-220. 
Akaike, H. (1987). Factor analysis and Akaike's information criteria (AIC). 
Psychometrika, 52 (September), 317-332. 
Alchian, A., & Demsetz, H. (1972). Production, information costs, and economic 
organization. American Economic Review, 62 (December), 777-795. 
Alegre, J., & Chiva, R. (2013). Linking entrepreneurial orientation and firm 
performance: The role of organizational learning capability and innovation 
performance. Journal of Small Business Management, 51 (4), 491-507. 
DOI:10.1111/jsbm.12005 
Aloulou, W., & Fayolle, A. (2005). A conceptual approach of entrepreneurial 
orientation within Small Business context. Journal of Enterprising Culture, 13 
(1), 24-45. 
Altenburg, T., & Eckhardt, U. (2006). Productivity Enhancement and Equitable 
Development: Chellenges for SME Development. Vienna: United Nations 
Industrial Development Organization (UNIDO). 
 262 
 
Amit, R., & Schoemaker, P. J. (1993). Strategic assets and organizational rent. 
Strategic Management Journal, 14 (1), 33-46. DOI 014320951931010033 
Ampasri, P., & Nanthaphat, N. (2013). The effects of entrepreneurial orientation, 
learning orientation, market driving approach and strategic market planning 
capability on firm performance. Journal of International Business and 
Economics, 13 (3), 187-204. 
Amstrong, J. S., & Overson, T. (1977). Estimating non-response bias in mail 
surveys. Journal of Marketing Research, 14, 396-402. 
Anderson, J. C., & Gerbing, D. W. (1988). Structural equation modeling in practice: 
A review and recommended two-step approach. Psychological Bulletin, 103 (3), 
411-423. 
Anderson, S. L., & Betz, N. E. (2001). Sources of social self-efficacy expectations: 
Their measurement and relation to career development. Journal of Vocational 
Behavior, 58, 98-117. DOI: 10.1006/jvbe.2000.1753 
Anyster, W., Goodman, S., & Wallis, T. (2006). The formation of self-efficacy 
beliefs of skilled professional employees in a South African fruit export 
organization. South Africa Journal of Business Management, 37 (4), 19-28. 
Appiah-Adu, K., & Singh, S. (1998). Customer orientation and performance: A study 
of SMEs. Management Decision, 36 (6), 385-394. DOI: 10.1108/002517 
49810223592 
Applebaum, S. H., & Hare, A. (1996). Self-efficacy as a mediator of goal setting and 
performance: Some human resource applications. Journal of Managerial 
Psychology, 11 (3), 33-47. 
 263 
 
Aragon-Sanchez, A., & Sanchez-Marin, G. (2005). Strategic orientation, 
management characteristics, and performance: A study of Spanish SMEs. 
Journal of Small Business Management, 43 (3), 287-308. 
Arbuckle, J. L. (2007). Amos 16 User Guide. Chicago: SPSS. 
Argyris, C., & Schon, D. A. (1978). Organizational learning: A theory of Action 
perspective. MA: Addison Wesley. 
Asia Securities. (2010). Hotel sector report. Sri Lanka: Asia Securities Private 
Limited. 
Asian Productivity Organization. (2006). APO Productivity data book. Japan: Keio 
University Press Incorporation. 
Asian Productivity Organization. (2011). APO Productivity Data Book. Japan: Keio 
University Press Incorporation. 
Asian Productivity organization. (2012). APO Productivity data book. Japan: Keio 
University Press Incorporation. 
Astrid, S., Cristina, C., & Ruzana, A. (2008). Building absorptive capacity in less 
developed countries: The Case of Tanzania. Retrieved February 18, 2012, from 
Circle, Lund University: http://www.circle.lu.se/publications 
Atuahene-Gima, K., & Ko, A. (2001). An empirical investigation of the effect of 
market orientation and entrepreneurship orientation alignment on product 
innovation. Organization science, 12 (1), 57-74. 
Atuahene-Gima, K., Slater, S., & Olson, E. (2005). The contingent value of 
responsive and proactive market orientations for new product programme 
performance. Journal of Product Innovation Management, 22 (6), 464-482. 
 264 
 
Aziz, N. A., & Yasin, N. M. (2010). How will market orientation and external 
environment influence the performance among SMEs in agro-food sector in 
Malaysia. International Business Research, 3 (3), 154-164. 
Babbie, E., & Mouton, J. (2001). The practice of Social Research. Cape Town: 
Oxford University Press. 
Badalos, L. D., & Finney, J. S. (2001). Item parcelling issues in structural equation 
modeling. In G. A. Marcoulides, & G. A. Marcoulides (Eds.), New developments 
and techniques in structural equation modeling (pp. 269-297). Mahwah NJ: 
Lawrence Erlbaum Association. 
Baker, W. E., & Sinkula, J. M. (1999b). Learning orientation, market orientation and 
innovation: Integrating and extending Models of organizational performance. 
Journal of Market Focused Management, 4 (4), 295-308. 
Baker, W. E., & Sinkula, J. M. (2002). Learning orientation, market orientation and 
innovation: Delving into the organization's black box. Journal of Market 
Focused Management, 5 (1), 5-23. 
Baker, W. E., & Sinkula, J. M. (2009). The complmentary effects of market 
orientation and entrepreneurial orientation on profitability in small businesses. 
Journal of Small Business Management, 47 (4), 443-464. 
Baker, W. E., & Sinkula, J. M. (1999a). The synergetic effect of market orientation 
and learning orientation on organizational performance. Journal of the Academy 
of Marketing Science, 27 (4), 411-427. 
Bandura, A. (2005). Guide for constructing self-efficacy scales. In T. Urdan, & F. 
Pajares (Eds.), Self-efficacy belief of adolescents (pp. 307-337). Greenwich, CT: 
Information Age Publishing. 
 265 
 
Bandura, A. (1989). Human agency in social cognitive theory. American 
Psychologist, 44 (9), 1175-1184. DOI: 10.1037/0003-066X.44.9.1175 
Bandura, A. (1988). Organizational applications of social cognitive theory. 
Australian Journal of Management, 13 (2), 275-302. DOI:10.1177/03128962 
8801300210 
Bandura, A. (1982). Self-efficacy mechanism in human agency. American 
Psychologist, 37 (2), 122-147. DOI: 10.1037/0003-066X.37.2.122 
Bandura, A. (1997). Self-efficacy: The exercise of control. New York: Freeman. 
Bandura, A. (1977a). Self-efficacy: Toward a unifying theory of behavioral change. 
Psychological Review, 84 (2), 191-215. DOI:  10.1037/0033-295X.84.2.191 
Bandura, A. (1986). Social foundations of thought and actions: A Social Cognitive 
Theory. Englewood Cliffs, NJ: Prentice-Hall. 
Bandura, A. (1977b). Social learning theory. Englewood cliffs, NJ. Prentice-Hall. 
Bandura, A., & Cervone, D. (1986). Differential engagement in self-reactive 
influences in cognitive motivation. Organizational Behavior and Human 
Decision Process, 38 (1), 92-113. DOI: 10.1016/0749-5978(86)90028-2 
Bandura, A., & Cervone, D. (1983). Self-evaluative and self-efficacy mechanisms 
governing the motivational effects of goal systems. Journal of Personality and 
Social Psychology, 45(5), 1017-1028. DOI: 10.1037/0022-3514.45.5.1017 
Bandura, A., & Jourden, F. J. (1991). Self-regulatory mechanisms governing the 
impact of social comparison on complex decision making. Journal of 
Personality and Social Psychology, 60 (6), 941-951. 10.1037/0022-
3514.60.6.941 
 266 
 
Bandura, A., & Schunk, D. H. (1981). Cultivating competence, self-efficacy and 
intrinsic interest through proximal self-motivation. Journal of Personality and 
Social Psychology, 41(3), 585-589. DOI: 10.1037/0022-3514.41.3.586 
Bandura, A., Adams, N. E., & Beyer, J. (1977). Cognitive processes mediating 
behavioral change. Journal of Personality and Social Psychology, 35 (3), 125-
139. DOI: 10.1037/0022-3514.35.3.125 
Bandura, A., Adams, N. E., Hardly, A. B., & Howells, G. N. (1980). Test of the 
generality of self efficacy theory. Cognitive Therapy and Research, 4 (1), 39-66. 
Bann, C. L. (2009). An innovative view of the entrepreneur through exploration of 
the "lived experience" of the entrepreneur in start-up of the business. Journal of 
Business Economic Studies, 15 (2), 62-82. 
Barbosa, S., Gerhardt, M., & Kickul, J. (2007). The role of cognitive style and risk 
preference on entrepreneurial self-efficacy and entrepreneurial intentions. 
Journal of Leadership and Organizational Studies, 13 (4), 86-104. 
Barney, J. (1991). Firm resources and sustained competitive advantage. Journal of 
Management, 17 (1), 99-120. DOI: 10.1177/014920639101700108 
Baron, R. A., & Ensley, M. (2006). Opportunity recognition as the detection of 
meaningful patterns: Novice and experienced entrepreneurs. Management 
Science, 52 (9), 1331-1352. DOI: 10.1287/mnsc.1060.0538 
Baron, R. M., & Kenny, D. A. (1986). The mediator and moderator variable 
distinction in social psychological research: Conceptual, psychological and 
statistical considerations. Journal of Personality and Social Psychology, 51 (6), 
1173-1182. DOI: 10.1037/0022-3514.51.6.1173 
 267 
 
Barret, H., Balloun, J., & Weinstein, A. (2005a). Success factors for organizational 
performance: Comparing business services, health care and education. S.A.M. 
Advanced Management Journal, 70 (4), 16-28. 
Barrett, A., Balloun, J., & Weinstein, A. (2005b). The impact of creativity on 
performance in non-profits. International Journal of Non-profit and Voluntary 
Sector Marketing, 10 (4), 213-223. 
Bartlett, J. E., Kotrilik, J. W., & Higgins, C. C. (2001). Organizational research: 
Determining appropriate sample size in survey research. Information Technology 
Learning and Performance Journal, 19 (1), 43-50. 
Bates, T. (1990). Entrepreneur human capital inputs and small business longevity. 
The Review of Economics and Statistics, 72 (4), 551-559. 
Baughn, C., Cao, J., Le, L., Lim, V., & Neupert, K. (2006). Normative, social and 
cognitive predictors of entrepreneurial interest in China, Vietnam and 
Philippines. Journal of Developmental Entrepreneurship, 11 (1), 57-77. 
Baum, J. R., & Locke, E. A. (2004). The relationship of entrepreneurial traits, skills, 
and motivation to subsequent venture growth. Journal of Applied Psychology, 89 
(4), 587-598. 
Baum, J. R., Locke, E. A., & Smith, K. G. (2001). A multidimensional model of 
venture growth. Academy of Management Journal, 44 (2), 292-303. 
Beard, J., & Sumner, M. (2004). Seeking strategic advantage in the post-net era: 
Viewing ERP systems from the resource-based perspective. Journal of Strategic 
Information Systems, 13, 129-150. 
Becherer, R. C., & Maurer, J. G. (1997). The moderating effect of environmental 
variables on the entrepreneurial orientation and marketing orientation of 
entrepreneur-led firms. Entrepreneurship Theory and Practice, 22 (1), 47-58. 
 268 
 
Begley, T. M., & Boyd, D. P. (1987). Psychological characteristics associated with 
performance in entrepreneurial firms and smaller businesses. Journal of 
Business Venturing, 2, 79-93. 
Begley, T., & Tan, W. (2001). The socio-cultural environment for entrepreneurship: 
A comparison between East Asian and Anglo-Saxon countries. Journal of 
International Business Studies, 32 (3), 537-553. 
Belderbos, R., Carree, M., Diederen, B., Lokshin, B., & Veugelers, R. (2004). 
Heterogeneity in R & D corporation strategies. International Journal of 
Industrial Organization, 22 (8), 1237-1263. DOI:10.1016/j.ijindorg.2004.08.001 
Beneki, C., Papastathopoulos, A. (2011). A log linear analysis of factors affecting 
performance of European manufacturing SMEs. International Journal of 
Management and Marketing Research, 4 (3), 75-93. 
Bentler, P. M. (2005). EQs 6 Structural Equations Program Manual. Encino: CA: 
Multivariate Software. 
Bergh, D., & Lim, E. (2008). Learning how to restructure absorptive capacity and 
improvisational views restructuring actions and performance. Strategic 
Management Journal, 29, 593-616. DOI: 10.1002/smj.676 
Berry, M. J. (1996). Technical entrepreneurship, strategic awareness and corporate 
transformation in small high-tech firms. Technovation, 16 (9), 487-522. 
Berthon, J. P., Hulbert, J., & Pitt, L. (2004). Innovation or customer orientation? An 
empirical investigation. European Journal of Marketing, 38 (9), 1065-1090. 
Berthon, J. P., Pitt, L., Abratt, R., & Nel, D. (2008). Icon and markor: Links and 
performance in South African firms. Journal of Applied Management and 
Entrepreneurship, 13 (1), 15-34. 
 269 
 
Bettis, R. A., & Prahalad, C. K. (1995). The dominant logic: Retrospective and 
extension. Strategic Management Journal, 16 (1), 5-14. 
Bhave, M. P. (1994). A process model of entrepreneurial venture creation. Journal of 
Business Venturing, 9 (3), 223-243. 
Bhuian, S. N., Menguc, B., & Bell, S. J. (2005). Just entrepreneurial enough: The 
moderating effect of entrepreneurship on the relationship between market 
orientation and performance. Journal of Business Research, 58 (1), 9-17. DOI:10 
.1016/S0148-2963(03)00074-2 
Bird, B. (1988). Implementing entrepreneurial ideas: The case for intention. 
Academy of Management Review, 13 (3), 442-453. 
Bollen, K. A. (1989). A New incremental fit index for general structural models. 
Sociological Methods and Research, 17, 303-316. 
Bordens, S. K., & Abbott, B. B. (2008). Research design and methods: A process 
approach (7 ed.). San Francisco: MacGrew-Hill. 
Boso, N., Story, V. M., & Cadogan, J. W. (2013). Entrepreneurial orientation, market 
orientation, network ties, and performance: Study of entrepreneurial firms in a 
developing economy. Journal of Business Venturing, 28 (6), 708-727.  
DOI:10.1016/j.jbusvent.2013.04.001 
Bovee, C., Thill, J., & Mascon, M. (2007). Excellence in business. New York: 
Pearson. 
Boyd, N. G., & Vozikis, G. S. (1994). The influence of self-efficacy of the 
development of entrepreneurial intentions and actions. Entrepreneurship Theory 
and Practice, 18 (summer), 63-77. 
Bozdogan, H. (1987). Model selections and Akaike's information criteria (AIC): The 
general theory and its analytical extensions. Psychometrika, 52, 345-370. 
 270 
 
Bradley, D., & Roberts, J. (2004). Self-employment and job satisfaction: 
Investigating the role of self-efficacy, depression and seniority. Journal of Small 
Business Management, 42 (1), 37-58. 
Bratkovic, T., Antoncic, B., & DeNobel, A. F. (2012). Relationships between 
networking, Entrepreneurial self efficacy and firm Growth: The case of 
Slovenian companies. Economska Istrazi Vanja, 25 (1), 73-87. 
Brettel, M., Greve, G. I., & Flatten, T. C. (2011). Giving up linearity: Absorptive 
capacity and performance. Journal of Managerial Issues, 2 (summer), 164-189. 
Brice, J., & Spencer, B. (2007). Entrepreneurial profiling: A decision policy analysis 
of the influence of entrepreneurial self-efficacy on entrepreneurial intent. 
Academy of entrepreneurship Journal, 13 (2), 47-67. 
Brockhaus, R., & Horowitz, P. (1986). The art and science of entrepreneurship. In D. 
Sexton, & R. Smilor (Ed.), The psychology of the entrepreneur (pp. 25-48). 
Cambridge: MA: Ballinger. 
Browne, M. W., & Cudeck, R. (1989). Single sample cross validation indices for 
covariance structure. Multivariate Behavioral Research, 24, 445-455. 
Browne, M. W., & Cudeck, R. (1993). Alternative ways of assessing model fit. In K. 
A. Bollen, & J. S. Long (Eds.), Testing structural equation models (pp. 136-
162). Newbury Park: CA: SAGE. 
 Bruner, E. (1986). Experience and its expressions. In V. Turner, & E. Bruner (Eds.), 
The Anthropology of Experience (pp. 3-32). Urbana: University of Illinois Press. 
Brush, C. G., & Vanderwerf, P. A. (1992). A comparison of methods and sources for 
obtaining estimates of new venture performance. Journal of Business Venturing, 
7 (March), 157-170. 
 271 
 
Byrne, B. M. (2010). Structural equation modeling with AMOS: Basic concepts, 
applications, and programming. (2, Ed.) New York: Taylor & Francis. 
Calantone, R. J., Cavusgil, S. T., & Zhao, Y. (2002). Learning orientation, firm 
innovation capability and firm performance. Industrial Marketing Management, 
31 (6), 515-524. 
Camines, E., & Zeller, R. (1990). Reliability and validity assessment. London: 
SAGE. 
Carsrud, A. L., & Olm, K. W. (1986). The success of male and female entrepreneurs: 
A comparative analysis of the effect of multidimensional achievement 
motivation and personality traits. In R. W. Smilor, & R. L. Kuhn (Eds.), 
Managing take-off in fast-growth companies (pp. 147-162). New York: Praeger. 
Carton, R. B., & Hofer, C. W. (2010). Organizational financial performance: 
Identifying and testing multiple dimensions. Academy of Entrepreneurship 
Journal, 6 (1), 1-22. 
Celuch, K. G., Kasouf, C. J., & Peruvemba, V. (2002). The effects of perceived 
market and learning orientation on assessed organizational capabilities. 
Industrial Marketing Management, 31 (6), 545-554. DOI: 10.1016/S0019-8501 
(02)00 187-6 
Central Bank of Sri Lanka . (2010). Recent economic developments: Highlights of 
2010 and prospects for 2011. Colombo: Central Bank of Sri Lanka. 
Central Bank of Sri Lanka. (2012). Annual Report. Colombo: Central Bank of Sri 
Lanka. 
Cervone, D., & Wood, R. (1995). Goals, feedback and the differential influence of 
self-regulatory processes on cognitively complex performance. Cognitive 
Therapy and Research, 19 (5), 519-545. 
 272 
 
Chandhok, P. (2008). Estimating non response bias in the omnibus house hold 
survey. Social Statistical Section, 2096-2114. 
Chandrakumara, A., De Zoysa, A., & Manawaduge, A. (2011). Effect of the 
entrepreneurial and managerial orientations of owner-managers on company 
performance: An empirical test in Sri Lanka. International Journal of 
Management, 28 (1), 139-151. 
Chen, C. C., Greene, P. G., & Crick, A. (1998). Does entrepreneurial self-efficacy 
distinguish entrepreneurs from Managers? Journal of Business Venturing, 13, 
295-316. 
Chen, H. L., & Hsu, C. H. (2013). Entrepreneurial orientation and firm performance 
in non-frofit service organizations: Contingent effect of Market orientation. 
Service Industries Journal, 33 (5), 445-466. DOI: 10.100/02 642069.2011.6223 
72 
Chen, F. F. (2008). What happens if we compare chopsticks with forks? The impact 
of making inappropriate comparisons in cross-cultural research. Journal of 
Personality and Social Psychology, 95, 1005-1018. 
Chen, H. T., & Rossi, P. H. (1987). The theory-driven approach to validity. 
Evaluation and Program Planning, 10, 95-103. 
Chen, Y., & He, Y. (2011). The impact of strong ties on entrepreneurial intention: 
An empirical study based on mediating role of self-efficacy. Journal of Chinese 
Entrepreneurship, 3 (2), 147-158. DOI 10.1108/17561391111144573 
Chen, Y. C., & Lai, M. C. (2012). Self efficacy, effort, job performance; job 
satisfaction and turnover intention: The effect of personal characteristics on 
organizational performance. International Journal of Innovation, Management 
and Technology, 3 (4), 387-391. DOI: 10.7763/IJIMT.2012.V3.260 
 273 
 
Choueke, R., & Amstron, R. (2000). Culture: A missing perspective on small and 
medium sized enterprise development. International Journal of Entrepreneurial 
Behavior and Research, 6 (4), 227-238. 
Chowdhury, S., Endress, M., & Lanis, T. W. (2002). Preparing students for success 
in teamwork environments: The importance of building confidence. Journal of 
Managerial Issues, 14 (3), 346-359. 
Cockburn, I., & Henderson, R. (1998). Absorptive capacity, co-authoring behavior, 
and the organization of research in drug discovery. Journal of Industrial 
Economics, 46 (2), 157-182. 
Cohen, J. (1988). Statistical power analysis for the behavioral science. New Jersey: 
Lawrence, Erlbaum. 
Cohen, J., & Cohen, P. (1983). Applied Multiple Regression/Correlation Analysis for 
the Behavioral Sciences (2 ed.). Mahwah, NJ: Lawrence Erlbaum. 
Cohen, W. M., & Levinthal, D. A. (1990). Absorptive Capacity: A new perspective 
of learning innovation. Administrative Science Quarterly, 35 (1), 128-152. 
Cohen, W., & Levinthal, D. (1989). Innovation and learning: The two faces of R & 
D. Economic Journal, 99 (397), 569-596. 
Cohen, D., & Nisbett, R. E. (1994). Self-protection and the culture of honor: 
Explaining southern violence. Personality and Social Psychology Bulletin, 20, 
551-556. 
Collins, C. J., Hanges, P. J., & Locke, E. A. (2004). The relationship of achievement 
motivation to entrepreneurial behavior: A meta-analysis. Human Performance, 
17 (1), 95-117. 
Cook, T. D., Campbell, D. T., & Peracchio, L. (1990). Quasi experimentation. In M. 
D. Dunnette, & L. M. Hough, Handbook of industrial and organizational 
 274 
 
psychology (Eds.), (pp. 491-576). Palo Alto, CA: Consulting Psychologists 
Press. 
Cooper, A. C., Woo, C. Y., & Dunkelberg, W. C. (1989). Entrepreneurship and 
initial size of firms. Journal of Business Venturing, 4, 317-332. 
Cooper, R. D., & Schindler, P. S. (2006). Marketing Research (International ed.). 
Boston: MA: McGrew-Hill. 
Cope, J., & Watts, G. (2000). Learning by doing-an exploration of experience, 
critical incidents and reflection in entrepreneurial learning. International Journal 
of Entrepreneurial Behavior and Research, 6 (3), 104-119. DOI: 10.110 8/13 
552550010346208 
Corbett, A. C. (2007). Learning asymmetries and discovery of entrepreneurial 
opportunities. Journal of Business Venturing, 22 (1), 97-114. DOI: 10.1016/ 
j.jbusvent.2005.10.001 
Coulton, R., & Udell, G. G. (1976). The national science foundation‟s innovation 
center-An experiment in training potential entrepreneurs and innovators. Journal 
of Small Business Management (April), 1-20. 
Covin, G. J., & Selvin, D. P. (1991). A conceptual model of entrepreneurship as firm 
behavior. Entrepreneurship Theory and Practice 16 (1), 7-25. 
Covin, J. G., & Selvin, D. P. (1989). Strategic management of small firms in hostile 
and Benign environment. Strategic Management Journal, 10, 75-87. 
Crane, F. G., & Crane, E. C. (2007). Dispositional optimism and entrepreneurial 
success. The Psychologist Manager Journal, 10 (1), 13-25. 
Cronbach, L. J. (1951). Coefficient alpha and the internal structure of the test. 
Psychometrika, 16, 297-334. 
 275 
 
Cronbach, L. J., & Meehl, P. E. (1955). Construct validity in psychological tests. 
Psychological Bulletin, 52, 281-302. 
Csikszentmihaly, M., & Larson, R. (1996). Experience sampling method applications 
to communication research questions. Journal of Communication, 46 (2), 99-
120. 
Curran, P. J., West, S. G., & Finch, J. F. (1996). The robustness of test statistics to 
non-normality and specification error in confirmatory factor analysis. 
Psychological Methods, 1, 16-29. 
Dassanayake, S. W. (2011). Global challenges for SMEs in Sri Lanka and Pakistan in 
comparative perspectives. Business Review, 6 (1), 61-80. 
Davidson, P. (2004). Researching entrepreneurship. New York: Springer. 
Davidson, P., & Wiklund, J. (2001). Levels of analysis in entrepreneurship research: 
Current research practice and suggestions for the future. Entrepreneurship 
Theory and Practice, 25 (4 summer), 81-100. 
Dawes, J. (1999). The relationship between subjective and objective company 
performance measure in market orientation research: Further empirical evidence. 
Marketing Bulletin, 10, 65-75. 
Dawes, M. E., Horan, J. J., & Hackett, G. (2000). Experimental evaluation of self 
efficacy treatment on technical/scientific career outcomes. British Journal of 
Guidance and Counseling, 28 (1), 87-99. 
Debowski, S., Wood, R. E., & Bandura, A. (2001). Impact of guided exploration and 
enactive exploration on self regulatory mechanisms and information acquisition 
through electronic search. Journal of Applied Psychology, 86 (6), 1129-1141. 
DOI: 10.1037//0021-9010.86.6.1129 
 276 
 
DeCarlo, L. T. (1997). On the meaning and use of kurtosis. Psychological Methods, 
2 (3), 292-307. 
Deeds, D. (2001). The role of R&D intensity, technical development and absorptive 
capacity in creating entrepreneurial wealth in high technology start-ups. Journal 
of Engineering and Technology Management, 18, 29-48. DOI. 10.1016/S092 3-
4748(00)00032-1 
Deng, S., & Dart, J. (1994). Measuring market orientation: A multi-factor, multi- 
item approach. Journal of Marketing Management, 10, 725-742. 
DeNobel, N. F., Jung, D., & Ehrlich, S. B. (1999). Entrepreneurial self-efficacy: The 
development of a measure and its relationship to entrepreneurial action. In R. D. 
Reynolds, W. D. Bygrave, S. Manigart, C. M. Mason, G. D. Meyer, H. J. 
Sapienze, et al. (Ed.), Frontiers of entrepreneurship research (pp. 73–78). 
Waltham, MA: P& R Publication Inc. 
Department of Census and Statistics Sri Lanka. (2010). Census and industry 
statistical summary report. Colombo: Department of Census and Statistics Sri 
Lanka. 
Department of Registrar of Companies Sri Lanka. (2012). Registration of companies. 
Retrieved August 20, 2012, from A-Z Company Names: www.drc.gov,lk/App/c 
omreg.nsf?Open 
Deshpande, R., Farley, J., & Webster, F. (1993). Corporate culture, customer 
orientation and innovativeness in Japanese firms: A quadrad analysis. Journal of 
Marketing, 57 (January), 23-27. 
Deshpande, R., Grinstein, A., Kim, S. H., & Ofek, E. (2013). Achievement 
motivation, strategic orientations and business performance in entrepreneurial 
 277 
 
firms: How different are Japanese and American founders. International 
Marketing Review, 30 (3), 231-252. DOI:10.1108/02651331311321981 
Dess, G. G., & Robinson, J. R. (1984). Measuring organizational performance in the 
absence of objective measures. Strategic Management Journal, 5, 274-286. 
Dharmasiri, A. S. (2009). Strategic orientation of HR managers in commercial banks 
in South Asia. International Review of Business Research, 5 (6), 1-21. 
Dossett, D. L., Latham, G. P., & Mitchell, T. R. (1979). The effects of assigned 
versus participatively set goals and individual differences when goal difficulty is 
held constant. Journal of Applied Psychology, 16 (1), 291-298. 
Drnovesk, M. M., & Glas, M. (2002). The entrepreneurial self-efficacy of nascent 
entrepreneurs: The case of two economies in transition. Journal of Enterprising 
Culture, 10 (2), 107-131. 
Drnovesk, M., Wincent, J., & Cardon, M. S. (2010). Entrepreneurial self-efficacy 
and business start-up: Developing a multidimensional definition. International 
Journal of Entrepreneurial Behavior and Research, 16 (4), 329-348. DOI: 
10.1108/13552551011054516 
Duchesneau, D. A., & Gartner, W. B. (1990). A profile of new venture success and 
failure in an emerging industry. Journal of Business Venturing, 5 (5), 297-312. 
Durand, D. E., & Shea, D. (1974). Entrepreneurial activity as a function of 
achievement motivation and reinforcement control. The Journal of Psychology, 
88, 57-63. 
Dyke, L. S., Fischer, E. M., & Reuber, A. R. (1992). An inter-industry examination 
of the impact of owner experience on firm performance. Journal of Small 
Business Management, 30 (4), 72-87. 
 278 
 
Earley, P. C., & Lituchy, T. R. (1991). Delineating goal and efficacy effects: A test 
of three models. Journal of Applied Psychology, 76 (1), 81-98. 
Eden, D. (1988). Pygmalion goal setting and expectancy: Compatible ways to boost 
productivity. Academy Management Review, 13(4), 639-652. 
Edwards, A. L. (1959). Manual for the Edwards personal preference schedule. New 
York: Psychological Corporation. 
Emine, D. (2012). Financial challenges that impede increasing the productivity of 
SMEs in Arab region. Journal of Contemporary Management, 1, 17-32. 
Enriquez, L. A., Adame, M., & Camacho, R. R. (2011). Small business 
competitiveness model for strategic sectors. Advances in Competitiveness 
Research, 19 (3/4), 58-73. 
Erelend, N. (2012). Learning orientation, innovativeness and financial performance 
traditional manufacturing firms: Ahigher-order structural equation model. 
International Journal of Innovation Management, 16 (5), 1-28. DOI: 
10.1142/S1363919612003873 
European Commission. (2000). Innovation in a Knowledge-driven Economy. 
Brussels: Commission to the council and European Parliament. 
European Union. (2012). Small and medium-sized enterprises: A second chance to 
entrepreneurs. Retrieved March 28, 2012, from European Union: http://ec.europ 
a.eu/enterprise/policies/sme/business-environment/failure-new-begining/ 
Farrell, M. A. (2000). Developing a market-oriented learning organization. 
Australian Journal of Management, 25 (2), 201-222. 
Farrell, M. A., & Oczkowski, E. (2002). Are market orientation and learning 
orientation  necessary for superior organizational performance. Journal of 
Market Focused Management, 5 (3), 197-217. 
 279 
 
Fauzul, M. F., Takenouchi, H., & Yukiko, T. (2010). Entrepreneurial orientation and 
business performance of small and medium scale enterprises in Sri Lanka. Asian 
Social Science, 6 (3), 34-46. 
Fiorito, S. S., & Laforge, R. W. (1986). Marketing strategy analysis of small 
retailers. American Journal of Small Business, 11, 7-17. 
Fitzsimmons, J. R., & Douglas, E. J. (2005). The impact of over confidence on 
entrepreneurial intentions. Paper presented at AGSE entrepreneurship Exchange. 
Auckland, N.Z.: Queensland University of Technology. 
Flapper, S. D., Fortuin, L., & Stoop, P. P. (1996). Towards consistent performance 
management systems. International Journal of Operations and Production 
Management, 17 (7), 27-37. 
Flatten, T. C., Greve, G. I., & Brettel, M. (2011). Absorptive capacity and firm 
performance in SMEs: The mediating influence of strategic alliances. European 
Management Review, 8, 137-152. DOI: 10.1111/j.1740-4762.2011.01015.x 
Flatten, T. C., Brettel, M., Engelen, A., & Greve, G. I. (2011). A Measure of 
Absorptive Capacity: Development and Validation. European management 
Journal, 29 (2), 98-116. 
Florin, J., Karri, R., & Rossiter, N. (2007). Fostering entrepreneurial drive in 
business education: An attitudinal approach. Journal of Management Education, 
31 (1), 17-42. 
Foley, A., & Fahy, J. (2004). Towards a further understanding of the development of 
market orientation in the firm: A conceptual framework based on the market 
sensing capability. Journal of Strategic Marketing, 12 (4), 219-230. DOI: 
10.1080/0965254042000308048 
Foley, P., & Green, H. (1989). Small business success. London: Chapman. 
 280 
 
Fontaine, J. R. (2005). Equivalence. In K. K. Leonard (Ed.), Encyclopedia of social 
measurement (pp. 803-813). San Diego: Academic Press. 
Forbes, D. P. (2005). The effects of strategic decision making on entrepreneurial self 
efficacy. Entrepreneurship Theory and Practice, 29 (5), 599-626. 
Fornell, C., & Larcker, D. F. (1981). Evaluating structural equations models with 
unobservable variables and measurement error. Journal of Marketing Research, 
18 (February), 39-50. 
Frazier, P. A., Tix, A. P., & Barron, K. E. (2004). Testing moderator and mediator 
effects in counseling psychology research. Journal of Counseling Psychology, 
51 (1), 115-134. 
Frishammar, J., & Andersson, S. (2009). The overestimated role of strategic 
orientations for international performance of SMEs. Journal of Entrepreneurshi 
p, 7, 57-77. DOI: 10.1007/s10843-008-0031-9 
Frishammar, J., & Horte, S. A. (2007). The role of market orientation and 
entrepreneurial orientation for new product development performance in 
manufacturing firms. Technology Analysis and Strategic Management, 19 (6), 
765-788. DOI: 10.1080/09537320701711231 
Fritz, W. (1996). Market orientation and corporate success: Findings from Germany. 
European Journal of Marketing, 30 (8), 59-74. 
Fu, F. O., Richards, K. A., & Jones, E. (2009). The motivation hub: Effects of goal 
setting and self-efficacy on effort and new product sales. Journal of personal 
selling and Sales Management, 3 (summer), 277-292. DOI: 10.2753/PSS0885-
3134290305 
Fuchs, V. R. (1982). Self employment and labor force participation of older males. 
Journal of Human Resources, 17, 334-357. 
 281 
 
Gao, G. Y., Zhou, K. Z., & Yim, C. K. (2007). On what should firm focus in 
transitional economies? A study of contingent value of strategic orientations in 
China. International Journal of Research in Marketing, 24 (1), 3-15. DOI :10.10 
16/j.ijresmar.2006.09.004 
Garland, H. (1985). A cognitive mediation theory of task goals and human 
performance. Motivation and Emotion, 9, 345-367. 
Gatignon, H., & Xuereb, J. M. (1997). Strategic orientation of the firm and new 
product performance. Journal of Marketing Research, 34 (1), 77-90. 
George, G. S., & Mallery, P. (2003). SPSS for windows step by step: A simple guide 
and reference (Vol. 4). Boston: Allyn and Bacon. 
George, G. S., Zahra, K., Wheatley, & Khan, R. (2001). The effect of alliance 
portfolio characteristics and absorptive capacity on performance: A study of 
biotechnology firms. The Journal of High Technology Management Research, 
12, 205-226. 
Geus, A. P. (1998). Why some companies live to tell about change. The Journal for 
Quality and Participation, 21 (4), 17-21. 
Ghobadian, A., & Gallear, D. (1996). Total quality Management in SMEs. 
International Journal of Management Science, 24 (1), 83-106. 
Gibb, A., & Davies, L. (1990). Pursuit of frameworks for the development of growth 
models of the small business. International Small Business Journal, 9 (1), 15-31. 
Girden, E. R. (2001). Evaluating research article: from start to finish. London: 
SAGE. 
Gist, M. E. (1987). Self-efficacy: Implications for organizational behavior and 
human resource management. Academy of Management Journal, 12, 472-485. 
 282 
 
Graham, J. W. (2008). Missing data analysis: Making it work in the real world. 
Annual Review of Psychology 60 (July), 549-580. DOI:10.1146/annurev.psych.  
58. 110405.085530 
Grant, R. M. (1997). The knowledge-based view of the firm: Implications for 
management practice. Long Range Planning, 30 (3), 450-454. 
Grant, R. M. (1991). The resource-based theory of competitive advantage: 
Implications for strategy formulation. California Management Review, Spring, 
114-135. 
Grant, R. M. (1996). Toward a knowledge-based theory of the firm. Strategic 
Management Journal, 17(winter), 109-122. 
Gray, B., Sheelegh, M., Boshoff, C., & Matheson, P. (1998). Developing a better 
measure of market orientation. European Journal of Marketing, 32 (9/10), 884-
904. DOI: 10.1108/03090569810232327 
Gray, C. (2006). Absorptive capacity, knowledge management and innovation in 
entrepreneurial small firms. International Journal of Entrepreneurial Behavior 
and Research, 12(6), 345-360. DOI: 10.1108/13552550610710144 
Graziano, A. M., & Ravlin, M. L. (1997). Research methods: A process inquiry. New 
York: Addison-Wesley. 
Griffin, T., & Ebert, R. (2006). Business (8 ed.). New York: Pearson. 
Grinstein, A. (2008). The relationship between market orientation and alternative 
strategic orientations: A Meta analysis. European Journal of Marketing, 42 
(1/2), 115-134. DOI: 10.1108/03090560810840934 
Gupta, A. K., & Govindarajan, V. (1984). Business unit strategy, managerial 
characteristics, and business unit effectiveness at strategy implementation. 
Academy of Management Journal, 27(1), 25-41. 
 283 
 
Hair, F. J., Black, C. W., Babin, J. B., & Anderson, E. R. (2010). Multivariate data 
analysis: A global perspective. New York: Prentice Hall. 
Hakala, H. (2010). Configuring out strategic orientation. Finland, vassa: University 
of Vassa. 
Hakala, H. (2011). Strategic orientations in management literature: Three approaches 
to understanding the interaction between market, technology, entrepreneurial 
and learning orientations. International Journal of Management Reviews, 13, 
199–217. DOI: 10.1111/j.1468-2370.2010.00292.x 
Hakala, H., & Kohtamaki, M. (2010). The interplay between orientations: 
Entrepreneurial,technology and customer orientation in software companies. 
Journal of Entrepresing Culture, 18 (3), 265-290. DOI:10.1142/S02184958100 
00598 
Hall, C., & Harvie, C. (2003). A comperison of the performance of SMEs in Korea 
and Taiwan, polocy implications for turbulent times. NSW: Department of 
Economics, University of Wollongong. 
Hambrick, D. C., & Mason, P. (1984). Upper echelons: The organization as a 
reflection of its top managers. The Academy of Management Review, 9 (2), 193-
206. 
Harvey, G., Skelcher, C., Jas, P., & Walshe, K. (2010). A knowledge-based approach 
to analyzing the performance of sector organizations. Public Management 
Review, 12 (1), 77-97. DOI: 10.1080/14719030902817923 
Hashi, I., & Krasniqi, B. A. (2011). Entrepreneurship and SME growth: Evidence 
from advanced and laggard transition economies. International Journal of 
Entrepreneurial Behavior and Research, 17 (5), 456-487. DOI: 10.1108/135525 
51111158817 
 284 
 
Hay, M. (1992). Barriers to small firm growth. In N. C. Churchill, S. Birley, W. D. 
Bygram, D. F. Muzyka, C. Wallbin, & W. E. Wetset Jr. (Eds.), Frontiers of 
entrepreneurship research (pp. 288-320). Babson Park: Babson college. 
Hayton, J., & Zahra, S. (2005). Venture team human capital and absorptive capacity 
in high technology new ventures. International Journal of Technology 
Management, 31(3/4), 256-274. 
Heckhausen, H. (1967). The anatomy of achievement motivation. New York: 
Academic Press. 
Herath, H. M. A., & Mahmood, R. B. (2013b). Mediatory effect of entrepreneurial 
self efficacy on the relationship between strategic orientation and SME 
performance: A research model. International Academic Research Journal of 
Business and Management, 1 (8), 1-18. 
Herath, H. M. A., & Mahmood, R. B. (2013a). Strategic orientation based research 
model of SME performance for developing countries. Integrative Business and 
Economics, 2 (1), 430-440. 
Herath, H. M. A., & Mahmood, R. B. (2012). Strategic orientations and SME 
performance; Moderating effect of absorptive capacity: A research model of 
firm performance. Proceedings of the 9th International Conference on Business 
Management Turning Crisis into Opportunities: Meeting the Unmet ICBM 2012 
(pp. 21-41). Colombo: University of Sri Jayewardenepura. 
Hermann, F., Alexander, K., Gerald, M., & Daniela, W. (2012). Learning orientation 
of SMEs and its impact on firm performance. Journal of Marketing 
Development and Competitiveness, 6 (3), 29-41. 
 
 285 
 
Herri. (2002). Analysis of factors influence the performance of Indonesian small and 
medium enterprises: A resource-based theory Approach. Retrieved December 
17, 2011, from Factors influence the performance: http://www.sbaer.uca.edu/res 
earch/icsb/2005/paper93.pdf 
Herri, H. (2011). Firm's performance and top management characteristics in 
Indonesia. International Business and Economic Research Journal, 10 (8), 15-
22. 
Herron, L., & Robinson Jr., R. B. (1993). A structural model of the effects of 
entrepreneurial characteristics on venture performance. Journal of Business 
Venturing, 8, 281-294. 
Hines, G. H. (1973). Achievement motivation, occupations, and labor turnover in 
New Zealand. Journal of Applied Psychology, 58 (3), 313-317. 
Hitt, M. A., Irland, R., & Hoskisson, R. (2003). Strategic management: 
competitiveness and globalization (5ed.). Cincinnati: OH: South-Western 
College Publishing Company. 
Hmieleski, K. M., & Baron, R. A. (2008a). Entrepreneurs optimism and new venture 
performance: A social cognitive perspective. Academy of Management Journal, 
52 (3), 473-488. 
Hmieleski, K. M., & Baron, R. A. (2008b). When does entrepreneurial self-efficacy 
enhance versus reduce firm performance. Strategic Entrepreneurship Journal, 2, 
57-72. DOI: 10.1002/sej.42 
Hmieleski, K. M., & Corbett, A. C. (2006). Proclivity for improvisation as a 
predictor of entreprenerial intentions. Journal of Small Business Management, 
41 (1), 45-63. DOI: 10.1016/j.jbusvent.2007.04.002 
 286 
 
Hoelter, J. W. (1983). The analysis of covariance structures: Goodness of-fit-indices. 
Sociological Methods and Research, 11, 325-344. 
Holmbeck, G. N. (1997). Towards terminological, conceptual and statistical clarity in 
the study of mediators and moderators: Examples from child-clinical and 
pediatric psychology literature. Journal of Consulting and Clinical Psychology, 
65 (4), 599-610. 
Hoq, M. Z., & Chauhan, A. A. (2011). Effects of organizational resources on 
organizational performance: An empirical study of SMEs. Interdisciplinary 
Journal of Contemporary Research in Business, 2 (12), 373-385. 
Hornaday, R. W., & Wheatley, W. J. (1986). Managerial characteristics and the 
financial performance of small business. Journal of Small Business 
Management, 24 (2), 1-7. 
Hou, J. J. (2008). Toward a research model of market orientation and dynamic 
capabilities. Social Behavior and Personality, 36 (9), 1251-1268. 
Hu, L., & Bentler, P. M. (1999). Covariance structure analysis: Conventional criteria 
versus new alternatives. Structural Equations Modeling, 6 (1), 1-55. 
Hu, T. L., & Bentler, M. P. (1995). Evaluating model fit. In R. H. Hoyle (Eds.), 
Structural equation modeling: Concepts, issues and applications. Thousand 
Oaks: CA: SAGE. 
Huang, F., & Rice, J. (2009). The role of absorptive capacity in facilitating "open 
innovation" outcomes: A study of Australian SMEs in the manufacturing sector. 
International Journal of Innovation Management, 13 (2), 201-220. 
Hult, G. T., Hurley, R. F., & Knight, G. A. (2004). Innovativeness: Its antecedents 
and impact on business performance. Industrial Marketing Management, 33 (5), 
429-438. 
 287 
 
Hult, G. T., Ketchen, D. J., & Slater, S. F. (2005). Market orientation and 
performance: An integration of disparate approaches. Strategic Management 
Journal, 26, 1173-1181. DOI: 10.1002/smj.494 
Inmyxai, S., & Takahashi, Y. (2009). Entrepreneurs as decisive human resources and 
business performance for the Lao SMEs. Chinese Business Review, 8 (7), 29-43. 
Islam, M. A., Khan, M. A., & Obaidullah, A. M. (2011). Effect of entrepreneur and 
firm characteristics on the business success of SMEs in Bangladesh. 
International Journal of Business Management, 6 (3), 289-299. 
Izquierdo, C. C., & Samaniego, M. J. (2007). How alternative marketing strategies 
impact the performance of Spanish museums. The Journal of Management 
Development, 26 (9), 809-831. DOI: 10.1108/02621710710819311 
Jackson, D. D. (1974). Personality research form manual. Goshen: NY: Research 
Psychologists Press. 
Jeong, I., Pae, J. H., & Zhou, D. (2006). Antecedents and consequences of the 
strategic orientations in new product development: The case of Chinese 
manufacturers. Industrial Marketing Management, 35 (3), 348-358. 
Jimenez-Jimenez, D., & Cegarra-Navarro, J. G. (2007). The performance effect of 
organizational learning and market orientation. Industrial Marketing 
Management, 36 (6), 694-708. 
Jobber, D. (1991). Choosing a survey method in management research. In C. N. 
Smith, & P. Dainty (Eds.), The management reserch handbook (pp. 174-180). 
New York: Routledge. 
Joet, G., Usher, E. L., & Bressoux, P. M. (2011). Sources of self-efficacy: An 
investigation of elementary school students in France. Journal of Educational 
Psychology, 103 (3), 649-663. DOI: 10.1037/a0024048 
 288 
 
Johnson, B. R. (1989). New and small venture perormance: The interactive effect of 
entrepreneuril growth propensity, strategic management practices and industry 
growth. Unpublished Doctoral Dissertation, Saint Louis University, USA. 
Johnson, B. R. (1990). Multidimensional model of entrepreneurship: The case of 
achievement motivation and the entrepreneurship. Entrepreneurship Theory and 
Practice, spring, 39-54. 
Jolly, D. R., & Therin, F. (2007). New venture technology sourcing: Exploring the 
effect of absorptive capacity, learning attitudes and past performance. 
Innovation, Management, Policy and Practice, 9 (3-4), 235-248. 
Jones, C., Hecker, R., & Holland, P. (2003). Small firm internet adoption: 
Opportunities forgone, a journey not begun. Journal of Small Business and 
Enterprise Development, 10 (3), 287-297. 
Jones, O., Macpherson, A., & Thorpe, R. (2010). Learning in Owner-Managed small 
firms: Mediating artefacts and strategic space. Entrepreneurship and Regional 
Development , 22 (7-8), 649-673. DOI: 10.1080/08985620903171368 
Jones, O., Macpherson, A., Thorpe, R., & Ghecham, A. (2007). The evolution of 
business knowledge in SMEs: Conceptualizing strategic space. Strategic 
Change, 16, 281-294. 
Joreskog, K. G., & Sorbom, D. (1993). LISREL 8: Structural equation modeling with 
the SIMPLIS command language. Chicago: Scientific Software International. 
Joreskog, K. G., & Sorbom, D. (1996). LISREL 8: User's reference guide. Chicago: 
Scientific Software International. 
Kanfer, R., & Ackerman, P. L. (1989). Motivation and cognitive abilities: An 
integrative aptitude treatment interaction approach to skill acquisition. Journal 
of Applied Psychology, 74 (4), 657-690. 
 289 
 
Kaplan, R. S., & Norton, D. P. (1996). The balanced score card: Translating the 
strategy into action. Boston: Harvard Business School Press. 
Kaufmann, P., & Dant, R. P. (1998). Franchising and the domain of entrepreneurship 
research. Journal of Business Venturing, 14, 5-16. 
Kaya, N., & Seyrek, I. H. (2005). Performance impacts of strategic orientations: 
Evidence from Turkish manufacturing firms. Journal of American Academy of 
Business, 6 (1), 68-71. 
Kenny, D. A., & McCoach, D. B. (2003). Effect of the number of variables on 
measures of fit in structural equations modeling. Structural Equations Modeling, 
10 (3), 333-351. 
Kerlinger, F. N. (1986). Foundation of behavioral research (3 ed.). New York: Holt 
Rinchart and Winston. 
Keskim, H. (2006). Market orientation, learning orientation, and innovation 
capabilities in SMEs: An extended model. European Journal of Innovation 
Management, 9 (4), 396-417. DOI: .org/10.1108/14601060610707849 
Kidane, A., & Harvey, B. H. (2009). Profile of entrepreneurs: Employing stepwise 
regression analysis to determine factors that impact success of entrepreneurs. 
Review of Business Research, 9 (3), 55-56. 
Kim, C., Zhan, W., & Erramilli, M. K. (2011). Resources and performance of 
international joint ventures: The moderating role of absorptive capacity. Journal 
of Asia Business Studies, 5 (2), 145-160. DOI: 10.1108/15587891111152311 
Kirkaldy, B., Furnham, A., & Levine, R. (2001). Attitudinal and personality 
correlates of a nation's face of life. Journal of Managerial Psychology, 16 (1), 
20-34. DOI: 10.1108/02683940110366551 
Kish, L. (1995). Survey sampling. New York: John Wiley & Sons. 
 290 
 
Kleingeld, A., Mierlo, H. V., & Arends, L. (2011). The effect of goal setting on 
group performance: A meta-analysis. Journal of Applied Psychology, 96 (6), 
1289- 1304. DOI: 10.1037/a0024315 
Klette, T. J., & Johensen, F. (1998). Accumulation of R&D capital and dynamic firm 
performance: A not-so-fixed effect model. ANNALES D’E´CONOMIE ET DE 
STATISTIQUE, 49, 389-419. 
Kline, B. P. (2011). Principles and practice of structural equation modeling (3 ed.). 
New York: Guilford. 
Kline, B. P. (2005). Principle and practice of structural equation modeling (2 ed.). 
New York: Guilford. 
Knight, D., Durham, C., & Locke, E. (2001). The relationship of team goals, 
incentives and efficacy to strategic risk, tactical implementation, and 
performance. Academy of Management Journal, 44 (2), 326-338. 
Knotts, T. L., Jones, S. C., & Brown, K. L. (2008). The effect of strategic orientation 
and gender on survival: A study of potential mass merchandising suppliers. 
Journal of Developmental Entrepreneurship, 13 (1), 99-113. 
Kohli, A. K., & Jaworski, B. J. (1990). Market orientation: The construct, research 
propositions and managerial implications. Journal of Marketing, 54 (April), 1-
18. 
Kolvereid, L., & Bullvage, E. (1996). Growth intentions and actual growth: the 
impact of entrepreneurial choice. Journal of Enterprise Culture, 4 (1), 1-17. 
Kolvereid, L., & Isaksen, E. (2006). New business start-up and subsequent entry into 
self-employment. Journal of Business Venturing, 21, 866-885. DOI:10.101 
6/j.jbusvent.2005.06.008 
 291 
 
Kongolo, M. (2010). Job creation versus job shedding and the role of SMEs in 
economic development. African Journal of Business Management, 4 (11), 2288-
2295. 
Kovjanic, S., Schuh, S. C., Jonas, K., Quaquebeke, N. V., & Dick, R. V. (2012). 
How do transformational leaders poster positive employee out comes? A self-
determination-based analysis of employees' need as mediating link. Journal of 
Organizational Behavior, 33 (8), 1031-1052. 
Kregcie, R. V., & Morgan, D. W. (1970). Determining sample size for research 
activities. Educational and Psychological Measurement, 30 (December), 607-
610. 
Kropp, F., Lindsay, N. J., & Shoham, A. (2008). Entrepreneurial orientation and 
international entrepreneurial business venture start-up. International Journal of 
Entrepreneurial Behavior and Research, 14 (2), 102-117. DOI: 10.1108/13 
552550810863080 
Kropp, F., Lindsay, N. J., & Shoham, A. (2006). Entrepreneurial, market and 
learning orientations and international entrepreneurial business venture 
performance in South African firms. International Marketing Review, 23 (5), 
504-523. 
Krueger, N. F., Reilly, M. D., & Carsrud, A. L. (2000). Competing model of 
entrepreneurial intentions. Journal of Business Venturing, 15, 411-432. DOI: 
10.1016/S0883-9026(98)00033-0 
Kumar, R., & Uzkurt, C. (2008). Investigating the effect of self-efficacy on 
innovativeness and the moderating impact of cultural dimensions. Journal of 
International Business and Cultural Studies, 1, 1-15. 
 292 
 
Kurtinaitiene, J. (2005). Marketing orientation in the European Union mobile 
telecommunication market. Marketing Intelligence and Planning, 23 (1), 104-
113. DOI: 10.1108/02634500510577500 
Lachman, R. (1980). Toward a measurement of entrepreneurial tendencies. 
Management International Review, 20, 108-116. 
Ladzani, W. M., & Vuuren, V. J. (2002). Entrepreneurship training for emerging 
SMEs in South Africa. Journal of Small Business Management, 40 (2), 154-161. 
Lane, P. J., Koka, B. R., & Pathak, S. (2006). The reification of absorptive capacity: 
A critical review and rejuvenation of the construct. Academic Management 
Review, 31 (4), 833-863. 
Lane, P. J., Salk, J. E., & Lyles, M. A. (2001). Absorptive capacity, learning and 
performance in international joint ventures. Strategic Management Journal, 22, 
1139-1161. DOI: 10.1002/smj.206 
Lanka News Papers. (2013). Twenty five percent of SMEs in Sri Lanka suffer 
bankruptcy. Retrieved May 16, 2013, from Lanka News paper: 
http://www.lankanewspapers.com/new s/2013/4/82305_space.html 
Latham, G. P., & Locke, E. A. (2007). New developments in and directions for goal 
setting research. European Psychologists, 12 (4), 290-300. DOI: 10.1027/1016-
9040.12.4.290 
Latham, G. P., & Marshall. (1981). The effects of self-set, participatively set, and 
assigned goals on the performance of government employees. Personal 
Psychology, 35, 399-404. 
Lavee, Y., & Katz, R. (2002). Division of labor, perceived fairness and marital 
quality: The effect of gender ideology. Journal of Marriage and Family, 64, 27-
39. 
 293 
 
Lebusa, M. J. (2011). Does entrepreneurial education enhance undergraduate 
students' entrepreneurial self-efficacy? A case at one University of technology in 
South Africa, China, USA. Business Review, 10 (1), 53-64. 
Ledwith, A., & Dwyer, O. (2009). Market orientation NPD performance, and 
organizational performance in small firms. Journal of Production and 
Innovation Management, 26, 652-661. 
Lee, C., Bobko, P., Early, P. C., & Locke, E. A. (1991). An empirical analysis of 
goal setting questionnaire. Journal of Organizational Behavior, 12, 467-482. 
Lee, D. Y., & Tsang, E. W. (2001). The effects of entrepreneurial personality, 
background and network activities on venture growth. Journal of Management 
Studies, 38(4), 584-602. 
Lee, T. S., & Tsai, H. J. (2005). The effect of business operation mode on market 
orientation, learning orientation and innovativeness. Industrial Management 
Data Systems, 105 (3), 325-348. DOI: 10.1108/02635570510590147 
Leitner, K. H., & Idenberg, S. G. (2010). Generic strategies and firm performance in 
SMEs: A longitudinal study of Australian SMEs. Small Business Economics, 35 
(November), 169-189. DOI: 10.1007/s11187-009-9239-x 
Leitoa, J., & Franco, M. (2011). Individual entrepreneurship capacity and small and 
medium enterprises' performance: A human and organizational capital approach. 
African Journal of Business Management, 5 (15), 6350-6365. 
Lenox, M., & King, A. (2004). Prospects for developing absorptive capacity through 
internal information provision. Strategic Management Journal, 25 (4), 331-345. 
DOI: 10.1002/smj.379 
 294 
 
Li, J. J. (2005). The formation of Managerial networks of foreign firms in China: The 
effects of strategic orientations. Asia Pacific Journal of Management, 22 (4), 
423-443. 
Li, J. (2008). The evolution of entrepreneurial intention in transition environment: 
toward an Entrepreneurial self-efficacy based Model. Retrieved November 7, 
2011, from IEEEXplore:http://ieeexplore.ieee.org/stamp/stamp.jsp?tp=&arnum 
ber=4679344 
Li, Y., Liu, Y., & Zhao, Y. (2006). The role of market and entrepreneurial orientation 
and internal control in the new product development activities of Chinese firms. 
Industrial Marketing Management, 35 (3), 336-347. 
Li, Y., Zhao, Y., Tan, J., & Liu, Y. (2008). Moderating effect of entrepreneurial 
orientation on market orientation-performance linkage: Evidence from Chinese 
small firms. Journal of Small Business Management, 46 (1), 113-133. 
Liao, J., Welsch, H., & Stoica, M. (2003). Organizational absorptive capacity and 
responsiveness: An empirical investigation of growth-oriented SMEs. 
Entrepreneurship Theory and Practice, 25 (4), 63-85. 
Lichtenthaler, U. (2009). Absorptive capacity, environmental turbulence, and the 
complimentarily of organizational learning processes. Academy of Management 
Journal, 52, 822-846. 
Lin, C. H., Peng, C. H., & Kao, D. T. (2008). The innovativeness effect of market 
orientation and learning orientation on business performance. International 
Journal of Manpower, 29 (8), 752-772. DOI: 10.1108/01437720810919332 
Lin, C. P., & Ding, C. G. (2003). Modeling information ethics: The joint moderating 
role of locus of control and job insecurity. Journal of Business Ethics, 48, 335-
346. 
 295 
 
Lin-Van, Y., De-Van, Y., & Yun-Horng, R. (2010). Learning and innovation in small 
and medium enterprises. Industrial Management Data and Systems, 110 (2), 
175-192. DOI: 10.1108/02635571011020296 
Little, J. A. (1988). A test of missing completely at random for multivariate data with 
missing values. Journal of the American Statistical Association, 83 (404), 1198-
1202. 
Little, J. A., & Rubin, D. B. (2003). Statistical analysis with missing data. New  
      York: Wiley. 
Littunen, H. (2000). Networks and local environmental characteristics in the survival 
of new firms. Small Business Economics, 15, 59-71. 
Liu, S. S., Luo, X., & Shi, Y. Z. (2002). Integrating customer orientation, corporate 
entrepreneurship, and learning orientation in organizations-in-transition: An 
empirical study. International Journal of Research in Marketing, 19 (4), 367-
382. DOI: 10.1016/S0167-8116(02)00098-8 
Liu, S. S., Luo, X., & Shi, Y. Z. (2003). Market oriented organizations in an 
emerging economy: A study of missing links. Journal of Business Research, 56 
(6), 481-491. DOI: 10.1016/S0148-2963(01)00265-X 
Lo, M. C., Ramayah, T., & Run, D. E. (2009). Testing the multi-dimensional nature 
of new leadership in a non-western context: The case of Malaysia. Academy of 
Educational Leadership, 14, 25-29. 
Locke, E. A. (2001). Self-set goals and self-efficacy as mediators of incentives and 
personality. In M. Erez, U. Kleinbeck, & H. Thierry (Ed.), Work motivation in 
the context of a globalizing economy (pp. 13-26). Mahwah: NJ: Erlbaum. 
 296 
 
Locke, E. A., & Henne, D. (1986). Work motivation theories. In C. Cooper, & I. 
Robertson (Ed.), International review of industrial and organizational 
psychology (pp 1-35). Chichester: Wiley. 
Locke, E. A., & Letham, G. P. (1984). Goal Setting: A Motivational Technique that 
Works. Prentice Hall: Englewood Cliffs, N.J. 
Locke, E. A., & Latham, G. P. (1990). A theory of goal setting and task performance. 
Englewood Cliffs: NJ: Prentice Hall. 
Locke, E. A., & Latham, G. P. (2002). Building a practically useful theory of goal 
setting and task motivation: A 35- year old oddyssey. American Psychologists, 
57 (9), 705-717. DOI: 10.1037//0003-066X.57.9.705 
Locke, E. A., Shaw, K. N., Saari, L. M., & Latham, G. P. (1981). Goal-setting and 
task performance 1969-1980. Psychological Bulletin, 90 (1), 125-152. 
Low, M. B., & MacMillan, I. C. (1988). Entrepreneurship: Past research and future 
challenges. Journal of Management, 14(2), 139-161. 
Lumpkin, G. T., & Dess, G. G. (1996). Clarifying the entrepreneurial orientation 
construct and linking it to performance. Academy of Management Review, 21 
(1), 135-172. 
Lumpkin, G. T., & Erdogan, B. (1999). If not entrepreneurship, can psychological 
characteristics predict entrepreneurial orientation? A pilot study. Retrieved 12 
03, 2011, from If not entrepreneurship: http://www.sbaer.uca.edu/research/usas 
be/1999/31.pdf 
Luo, X., Sivakumar, K., & Liu, S. S. (2005). Globalization, marketing resources, and 
performance: Evidence from China. Academy of Marketing Science Journal, 33 
(1), 50-65. DOI: 10.1177/0092070304265050 
 297 
 
Luthans, F., & Ibrayeva, E. S. (2006). Entrepreneurial self-efficacy in Central Asian 
transition economies: Quantitative and qualitative analysis. Journal of 
International Business Studies, 37 (1), 92-111. 
Lynn, R. (1969). An achievement motivation questionnaire. British Journal of 
Psychology, 60 (4), 529-534. DOI: 10.1111/j.2044-8295.1969.tb01226.x 
Lyon, D. W., Lumpkin, G. T., & Dess, G. (2000). Enhancing entrepreneurial 
orientation research: Operationalizing and measuring a key strategic decision 
making process. Journal of Management, 26 (5), 1055-1085. 
MacCallum, S., Brown, W. M., & Sugawara, M. H. (1996). Power analysis and 
determination of sample size for covariance structure modeling. Psychological 
Methods, 1, 130-149. 
Mancinelli, S., & Mazzanti, M. (2009). Innovation, networking and complimentarily: 
Evidence on SME performance for a local economic system in North-Eastern 
Italy. Ann Reg science, special issue, 567-597. DOI: 10.1007/s00168-008-0255- 
6  
March, J. G., & Sutton, R. I. (1997). Organizational performance as a dependent 
variable. Organizational Science, 8 (6), 698-706. 
Marinov, M., Cox, T., Avlonitis, G., & Kouremenos, T. (1993). Marketing 
approaches in Bulgaria. European Journal of Marketing, 27 (11), 35-46. 
Markman, G. D., Baron, R. A., & Balkin, D. B. (2005). Are perseverance and self-
efficacy costless? Assessing entrepreneurs' regretful thinking. Journal of 
Organizational Behavior, 26 (1), 1-19. DOI: 10.1002/job.305 
Marsh, H. W., & Balla, J. (1994). Goodness-of-fit in CFA: The effect of sample size 
and model parsimony. Quality and Quantity, 28 (May), 185-217. 
 298 
 
Marsh, H. W., Hau, K. T., & Wen, Z. (2004). In search of golden rules: Comment on 
hypothesis testing approaches to setting cutoff values for fit indexes and dangers 
in over generalizing Hu and Bentler's (1999) findings. Structural Equation 
Modeling, 11 (3), 320-341. 
Matsui, T., Okada, A., & Kakuyama, T. (1982). Influence of achievement need on 
goal setting, performance and feedback effectiveness. Journal of Applied 
Psychology, 67(5), 645-648. 
Matsuno, K., Mentzer, J. T., & Rentz, J. O. (2005). A conceptual and empirical 
comparison of three market orientation scales. Journal of Business Research, 58 
(1), 1-8. DOI: 10.1016/S0148-2963(03)00075-4 
Mavondo, F. T., Chimhanzi, J., & Stewart, J. (2005). Learning orientation and 
market orientation: Relationship with innovation, human resources practices and 
performance. European Journal of Marketing, 39 (11/12), 1235-1263.DOI: 10.1 
108/03090560510623244 
McClelland, D. C. (1965). Achievement and entrepreneurship. Journal of 
Personality and Social Psychology, 1 (4), 389-392. 
McClelland, D. C. (1962). Business drive and national achievement. Harvard 
Business Review, 40 (4), 99-112. 
McClelland, D. C. (1955). Measuring motivation in phantasy: The achievement 
motive. In D. C. McClelland (Eds.), Studies in Motivation (pp. 401-413). New 
York: Appleton-Century-Crofts. 
McClelland, D. C. (1961). The achieving society. Princeton: NJ: Van Nostrand. 
McClelland, D. C., & Burnham, D. H. (1976). Power is the great motivator. Harvard 
Business Review, 54 (2), 100-990. 
 299 
 
McGee, J. E., Peterson, M., Mueller, S. L., & Sequeira, J. M. (2009). Entrepreneurial 
self-efficacy: Refining the measure. Entrepreneurship Theory and Practice, 33 
(4), 965-988. DOI: 10.1111/j.1540-6520.2009.00304.x 
McKelvie, A., Wiklund, J., & Short, J. (2007). The new innovation process: 
Examining the role of absorptive capacity. In J. Katz, & T. Lumpkin (Eds.), 
Advances in entrepreneurship, firm emergence and growth (pp. 159-185). 
Bingley: Emerald Group Publishing Limited. 
Meeus, M., Oerlemans, L., & Hage, J. (2001). Patterns of interactive learning in a 
high-tech region. Organization Studies, 22 (1), 145-172. 
Mehrabian, A. (1968). Male and female scales of the tendency to achieve. 
Educational and Psychological Measurement, 28, 493-502. 
Merlo, O., & Auh, S. (2009). The effects of entrepreneurial orientation, market 
orientation, and marketing subunit influence on firm performance. Marketing 
Letters, 20, 295-311. DOI: 10.1007/s11002-009-9072-7 
Meyers, L. S., Gamst, C., & Guarino, A. J. (2006). Applied multivariate Research: 
Design and interpretation. California: SAGE. 
Miles, M. P., & Arnold, D. R. (1991). The relationship between marketing 
orientation and entrepreneurial orientation. Entrepreneurship Theory and 
Practice, 15 (4), 49-65. 
Milfont, T. L., & Fischer, R. (2010). Testing measurement invariance across groups: 
Applications in cross-cultural research. International Journal of Psychological 
Research, 3 (1), 111-121. 
Miller, D. (1983). The correlates of entrepreneurship in three types of firms. 
Management Science, 29, 770-791. 
 300 
 
Miller, D., & Shamsie, J. (1996). The resource-based view of the firm in two 
environments: The holly wood film studios from 1936-1965. Academy of 
Management Journal, 39 (3), 519-543. 
Miner, J. B. (1985). Sentence completion measures in personnel research: The 
development and validation of the sentence completion scales. In H. J. 
Bemardin, & D. A. Bownas(Eds.), Personality assessment in organizations (pp. 
145-176). New York: Praeger. 
Miner, J. B., Smith, N. R., & Bracker, J. S. (1989). Role of entrepreneurial task 
motivation in the growth of technologically innovative firms. Journal of Applied 
Psychology, 74, 554-560. 
Ministry of Economic Development, Sri Lanka. (2011). Tourism Development 
Strategy 2011-2016. Colombo: Sri Lanka Tourism Development Authority. 
Ministry of Finance and Planning, Sri Lanka. (2006). Sri Lanka New Development 
Strategy. Colombo: Central Bank of Sri Lanka. 
Ministry of Finance and Planning, Sri Lanka. (2012). Statisticl report. Colombo: 
Central Bank of Sri Lanka. 
Minniti, M., & Bygrave, W. (2001). A dynamic model of entrepreneurial learning. 
Entrepreneurship Theory and Practice, 25 (3), 5-16. 
Mitchell, R. K., Busenitz, L., Lant, T., McDougall, P. P., Morse, E. A., & Smith, J. 
B. (2002). Toward a theory of entrepreneurial cognition: Rethinking the people 
side of entrepreneurship research. Entrepreneurship Theory and Practice 
(winter), 93-104. 
Morgan, R., & Turnell, C. (2003). Market-based organizational learning and market 
performance gains. British Journal of Management, 14, 255-274. 
 301 
 
Morris, M. H., & Gordon, W. P. (1987). The relationship between entrepreneurship 
and marketing in established firms. Journal of Business Venturing, 2 (3), 247-
259. 
Morris, M. H., Coombes, S., Schindehutte, M., & Allen, J. (2007). Antecedents and 
outcomes of entrepreneurial and market orientations in a non profit context: 
Theoretical and empirical insights. Journal of Leadership and Organizational 
Studies, 13 (4), 12-39. 
Morris, M., Kuratco, D. F., Schindehutte, M., & Spivac, A. J. (2012). Framing the 
entrepreneurial experience. Entrepreneurship Theory and Practice, 10 (1), 11-
40. DOI: 10.1111/j.1540-6520.2011.00471.x 
Mowery, B. N., Oxley, D., & Silverman, B. (1996). Strategic alliances and interim 
knowledge transfer. Strategic Management Journal, 17 (winter, special), 77-91. 
Mueller, S. L., & Goic, S. (2003). East-West differences in entrepreneurial self-
efficacy: Implications for entrepreneurship education in transition economies. 
International Journal of Entrepreneurship Education, 1 (4), 613-632. 
Mukjerhee, B. N. (1968). Achievement values and scientific productivity. Journal of 
Applied Psychology, 52 (2), 145-147. 
Murphy, G. B., & Callaway, S. K. (2004). Doing well and happy about it? 
Explaining variance in entrepreneurs' stated satisfaction with performance. New 
England Journal of Entrepreneurship, 7 (2), 15-26. 
Murphy, G. B., Trailer, G. W., & Hill, C. (1996). Measuring performance in 
entrepreneurship research. Journal of Business Research, 36, 15-23. 
Murray, H. A. (1938). Exploration in personality. New York: Oxford University 
press. 
 302 
 
Murray, T. S., & Peyrefitte, J. (2007). Knowledge type and communication media 
choice in the knowledge transfer process. Journal of Managerial Issues, 
19(spring), 111-133. 
Muscio, A. (2007). The impact of absorptive capacity on SMEs collaboration. 
Economics of Innovation and New Technology, 16, 653-668. 
Najafi, T. S., Sharifi, H., Soleimanof, S., & Najmi, M. (2013). An emperical study of 
firm's absorptive capacity dimensions, supplier involvement and new product 
development performance. International Journal of Production Research, 51 
(11), 3385-3403. DOI:10.1080/00207543.2013.774480 
Nandy, A. (1973). Motives, modernity, and entrepreneurial competence. Journal of 
Social Psychology, 9, 127-136. 
Narver, J., & Slater, S. (1990). The effect of market orientation on business 
profitability. Journal of Marketing, 54 (4), 20-35. 
Neneh, N. B., & van Zyl, J. H. (2012). Achieving optimal business performance 
through business practices: Evidence from SMEs in selected areas in South 
Africa. Southern African Business Review, 18, 118-144. 
Newbert, S. L., Gopalakrishnan, S., & Kirchoff, B. A. (2008). Looking beyond 
resources: Exploring the importance of entrepreneurship to firm level 
competitive advantage in technologically intensive industries. Technovation, 28, 
6-19. 
Ng, D. (2011). Thinking outside the box: An absorptive capacity: Approach to the 
product development process. International Food and Agribusiness 
Management Review, 14 (3), 67-94. 
 303 
 
Nishantha, B. (2010). Development of small and medium enterprises in post-conflict 
Sri Lanka: Opportunities,challenges and policy implications. Ryukoku Journal of 
Economic Studies, 49 (4), 41-54. 
Noble, C. H., Sinha, R. K., & Kumar, A. (2002). Market orientation and alternative 
strategic orientations: A longitudinal assessment of performance implications. 
Journal of Marketing, 66 (4), 25-39. 
Noel, T., & Latham, G. P. (2006). The importance of learning goals versus outcome 
goals for entrepreneurs. International Journal of Entrepreneurship and 
Innovation, 7, 213-220. 
Oltra, M., & Flor, M. (2003). The impact of technological opportunities and 
innovative capabilities on firm's output,. Innovation Creativity and Innovation 
Management, 12 (3), 137-144. 
Olusola, O. (2011). Intrinsic motivation, job satisfaction and self-efficacy as 
predictors of job performance of industrial workers in IGEBU zone of ogun 
state. Journal of international Social Research, 17 (4), 569-577. 
Organization for Economic Co-operation and Development. (1999). The knowledge-
based economy: A set of facts and figures. Paris: OECD. 
Oyserman, D., Coon, H. M., & Kemmelmeier, M. (2002). Rethinking individualism 
and collectivism: Evaluation of theoretical assumptions and meta-analyses. 
Psychology Bulletin, 128 (1), 3-72. 
Ozer, E. M., & Bandura, A. (1990). Mechanism governing empowerment effects: A 
self efficacy analysis. Journal of Personality and Social Psychology, 58 (3), 
472-486. 
 304 
 
Paladino, A. (2009). Financial champions and masters of innovation: Analyzing the 
effects of balancing strategic orientations. Journal of Product Innovation 
Management, 26, 616-626. 
Panday, V. M. (2012). Comparative analysis of development of SMEs in developed 
and developing countries. Proceedings of the 2012 International Conference on 
Business and Management, (pp. 426-433). Phuket-Thailand: CAAL- International 
Education 
Pandey, V. (2011). An analytical study of entrepreneurial success factors in Uttar 
Pradesh. Asian Journal of Technology and Management Research, 1 (1), 1-24. 
Papastathopoulos, A., & Beneki, C. (2010). Does entrepreneurial experience and 
strategy really matter for ICT performance? A Greek cross-border empirical 
study. The Electronic Journal Information Systems Evaluation , 13 (2), 177-186. 
Parida, V. (2009). Role of entrepreneurial orientation in overcoming the competency 
trap of absorptive capacity. Frontiers of Entrepreneurship Research, available 
at: http:// digitalknowledge.babson.edu/fe/vo129/iss4/9 . 
Part-Sala, M., & Redford, P. (2010). The interplay between motivation, self-
effficacy, and approaches to studying. British Journal of Educational 
Psychology, 80, 283-305. DOl: 10.1348/000709909X480563 
Pearson, G. J. (1993). Business orientation: Cliche or substance? Journal of 
Marketing Management, 9 (3), 233-243. 
Penrose, E. (1959). The theory of the growth of the firm. Oxford: Blackwell. 
Perera, D., & Wijesinha, A. (2011, January 30). SME development strategies for Sri 
Lanka:. Retrieved June 13, 2013, from TheIsland:http://www.island.lk/index.ph 
p?page_cat=article-details&page=article-details&code_title=17154 
 305 
 
Peteraf, M. (1993). The cornerstone of competitive advantage: A resource-based 
view. Strategic Management Journal, 14, 179-191. 
Petrakis, P. E. (1997). Entrepreneurship and growth: Creative and equilibrating 
events. Small Business Economics, 9 (5), 383-402. 
Phillips, J. M., & Gully, S. M. (1997). Role of goal orientation, ability, need for 
achievement and locus of control in self-efficacy and goal-setting process. 
Journal of Applied Psychology, 82 (5), 792-802. 
Piech, K. (2004). The knowledge-based economy in transition economies: Selected 
issues. London: University College London-School of Slavonic and East 
European studies. 
Podsakoff, P. M., MacKenzie, S. B., Lee, J. Y., & Podsakoff, N. P. (2003). Common 
method biases in behavioral research: A critical review of the literature and 
recommended remedies. Journal of Applied Psychology, 88 (5), 879-903. 
Powers, W. T. (1991). Commentary on Bandura's "Human Agency". American 
Psychologists, 46, 151-153. 
Priyanath, H. M. (2006). Managerial deficiencies in the small and medium 
enterprises in Sri Lanka: An empirical evidence of SMEs in Rathnapura district. 
Sabaragamuwa University Journal, 6 (1), 93-105. 
Pulendran, S., Speed, R., & Widing, R. E. (2003). Marketing planning, market 
orientation and business performance. European Journal of Marketing, 37 (3/4), 
476-497. DOI: 10.1108/03090560310459050 
Pushpakumari, M. D. (2009). Owner-manager personal values and their impact on 
performance: An empirical analysis of manufacturing SMEs in Japan. Retrieved 
10 08, 2011, from Owner Manager Personal Values: http://202.11.2.113/SEBM/ 
ronso/no9_4/09_.pdf 
 306 
 
RAM Ratings Lanka. (2011). Hotel Sector Report. Colombo: RAM available at 
www.ram.com.lk. 
Ray, J. J. (1979). A quick measure of achievement motivation: Validated in Australia 
and reliable in Britain and South Africa. Australian Psychologist, 14 (3), 337-
344. 
Reijonena, H., & komppulab, R. (2010). The adoption of market orientation in 
SMEs: Required capabilities and relation to success. Journal of Strategic 
Marketing, 18 (1), 19-37. DOI: 10.1080/09652540903511282 
Reuber, A. R., & Fischer, E. M. (1994). Entrepreneurs‟' experience, expertise and 
performance in technology-based firms. Transactions on Engineering 
Management, 41 (4), 365-374. 
Rhee, J., Park, T., & Lee, D. H. (2010). Drivers of innovativeness and performance 
for innovative SMEs in South Korea: Mediation of learning orientation. 
Technovation, 30, 65-75. DOI:10.1016/j.technovation.2009.04.008 
Richard, P., Devinney, T., Yip, G., & Johnson, G. (2009). Measuring organizational 
performance: Towards methodological best practice. Journal of Management, 35 
(3), 718-804. 
Roberts, G., & James, D. (2005). The relationship of self-efficacy, motivation, and 
critical thinking disposition to achievement and attributes when an illustrated 
web lecture is used in an online learning environment. Journal of Agricultural 
Education , 12 (46), 12-23. 
Robinson, J. P., Shaver, P. R., & Wrightsman, L. S. (1991). Criteria for scale 
selection and evaluation. In J. P. Robinson, P. R. Shaver, & L. S. Wrightsman 
(Eds.), Measures of Personality and Social Psychological Attitudes (pp. 1-16). 
San Deigo, CA: Academic Press. 
 307 
 
Rogers, E. W., & Wright, P. M. (1998). Measuring Organizational performance in 
strategic human resource management: Looking beyond the lamp-post. 
Retrieved December 12, 2011, from http://www..ilr.cornel.edu/cahrs 
Romano, C. A., & Ratnathunga, J. (1995). Effects of formal planning and control on 
growth: A case study approach. Journal of Enterprising Culture, 3 (2), 161-195. 
Rumelt, R. P. (1987). Theory, Strategy, and Entrepreneurship. In D. J. Teece (Eds.), 
The competitive challenge: Strategies for industrial innovation and renewal (pp. 
137-158). Cambridge, MA: Ballinger. 
Ruokonen, M., & Saarenketo, S. (2009). The strategic orientations of rapidly 
internationalizing software companies. European Business Review, 21 (1), 17-
41. DOI: 10.1108/09555340910925166 
Ryan, J., Tipu, S. A., & Zaffane, R. M. (2011). Need for achievement and 
entrepreneurial potential: A study of young adults in UAE. Education Business 
and Society, 4 (3), 153-166. DOI: 10.1108/17537981111159948 
Ryan, T. A. (1970). Intentional behavior: An approach to human motivation. New 
York: Ronald Press. 
Salavou, H. (2005). Do customer and technology orientations influence product 
innovativeness in SMEs? Some new evidence from Greece. Journal of 
Marketing Management, 21 (3/4), 307-338. 
Salavou, H., Baltas, G., & Lioukas, S. (2004). Organizational innovation in SMEs: 
The importance of strategic orientation and competitive structure. European 
Journal of Marketing, 38 (9/10), 1191-1112. DOI: 10.1108/03090560410548889 
Sanda, M. A. (2011). Managerial self efficacy and discretionary behaviour 
improving work environment for small firm performance.  Information 
Management and Business Review, 2 (6), 259-266. 
 308 
 
Sandberg, W. R., & Hofer, C. W. (1987). Improve new venture performance: The 
role of strategy, industry structure, and the entrepreneur. Journal of Business 
Venturing, 2 (1), 5-28. DOI:10.1016/0883-9026(87)90016-4 
Santos-Vijande, M. L., Sanzo-perez, M. J., Alvarez_Gonzalez, L. I., & Vazqeuz-
casielles, R. (2005). Organizational learning and market orientation: Interface 
and effects on performance. Industrial Marketing Management, 34 (3), 187-202. 
Sax, L. J., Glimortin, S. K., & Bryant, A. N. (2003). Assessing response rate and 
non-response bias in web and paper servers. Research in Higher Education, 44 
(4), 409-433. 
Schafer, J. L. (1997). Analysis of Incomplete Multivariate Data. London: Chapman 
and Hall. 
Scherer, R., Adams, J., Carley, S., & Wiebe, F. (1989). Role model performance 
effects on development of entrepreneurial career preference. Entrepreneurship 
Theory and Practice, 13 (3), 53-71. 
Schindehutte, M., Morris, M. H., & Kocak, A. (2008). Understanding market driving 
behavior: The role of entrepreneurship.  Journal of Small Business Management, 
46 (1), 4-26.  
Schindehutte, M., Morris, M., & Allen, J. (2006). Beyond achievement: 
Entrepreneurship as extreme experience. Small Business Economics, 27, 349-
368. DOI: 10.1007/s11187-005-0643-6 
Schoot, R. V., Lugtig, P., & Hox, J. (2012). A checklist of testing measurement 
invariance. European Journal of Developmental Psychology, 9 (4), 486-492. 
DOI:10.1080/1740562 9.2012.686740 
Schumpeter, J. (1934). The theory of economic development. Boston: Harvard 
University Press. 
 309 
 
Schunk, D. H. (1981). Modeling and attributionl effects on children's achievement: A 
self-efficacy analysis. Journal of Educational Psychology, 73, 93-105. 
Segal, G., Borgia, D., & Schoenfeld, J. (2007). Founder Education and Experience as 
Predictors of Small Firm Performance,. Proceedings of Allied Academies 
International Conference (pp. 63-68). Academy of Entrepreneurship. 
Segal, G. J., & Rimler, G. W. (2011). The effect of entrepreneurial goal setting and 
self-efficacy on small firm performance: An empirical study of founder-managed 
retail natural food stores. Retrieved 11 14, 2011, from http://www.sbaer.uca.ed 
u/research/usasbe/1996/pdf/25.pdf 
Seigts, G. H., Latham, G. P., Tasa, K., & Latham, B. W. (2004). Goal setting and 
goal orientation: An integration of two different yet related literatures. Academy 
of Management Journal, 47 (2), 227-239. 
Seijts, G. H., & Latham, G. P. (2001). The effect of learning outcome and proximal 
goals on a moderately complex task. Journal of Organizational Behavior, 22, 
291-307. DOI: 10.l002/job.70 
Sekaran, U. (2003). Research Method for Business. Hoboken: NJ: John Wiley. 
Sexton, D. L., & Bowman-Upton, N. (1991). Entrepreneurship: Creativity and 
growth. New York: MacMillan. 
Shane, S., & Khurana, R. (2003). Bringing individuals back in: The effects of career 
experience on new firm founding. Industrial and Corporate Change, 12 (3), 
519-543. 
Shane, S., & Venkataraman, S. (2000). The promise of entrepreneurship as a field of 
research. Academy of Management Review, 25 (1), 217-226. 
 310 
 
Shane, S., Locke, E. A., & Collins, C. J. (2003). Entrepreneurial motivation. Human 
Resource Management Review, 13, 257-279. DOI: 10.1016/S1053-4822(03)000 
17-2 
Shaver, K. G. (1995). The entrepreneurial personality myth. Business & Economic 
Review 41(3), 20-23. 
Shaw, V. (2000). Successful marketing strategies of German companies in UK. 
European Journal of Marketing, 34 (1), 91-106. DOI:10.1108/030905600103 
06223 
Sher, P. J., & Lin, C. H. (2006). Small and medium size enterprises' performance: 
Network and absorptive capacity perspectives. Proceedings at PICMET 
conference 2006 (pp. 9-13). Istanbul: Portland International Center for 
Management of Engineering Technology. 
Shipley, D., Hooley, G., Beracs, J., Fonfara, K., & Kolos, K. (1995). Marketing 
organizations in Hungarian and Polish firms: Part 1. Journal of Marketing 
Practice, 1 (2), 39-54. 
Sidek, S., & Zinol, F. A. (2011). Psychological traits and business performance of 
entrepreneurs in small construction industry in Malaysia. International Business 
and Management, 2 (1), 170-185. 
Sinkula, J. M., Baker, W. A., & Noordewier, T. (1997). A framework for market 
based organizational learning: Linking values, knowledge, and behavior. 
Academy of Marketing Science Journal, 25 (4), 305-318. 
Sirec, K., & Mocnik, D. (2010). How entrepreneurs' personal characteristics affect 
SMEs growth. Retrieved 10 13, 2011, from Entrepreneurs' personal 
characteristic cs: sa=t&rct=j&q=&esrc=s&source=web&cd=1&ved 
 311 
 
Slater, S. F., & Narver, J. C. (2000). The positive effect of market orientation on 
business profitability: A balanced replication. Journal of Business Research, 48 
(1), 69-73. 
Smallbone, D., & Rogut, A. (2005). The challenge facing SMEs in the EU's new 
member states. International Entrepreneurship and Management Journal, 1 (2), 
219-240. 
Smith, K. (2000). What is the "knowledge economy"? Knowledge-intensive 
industries and distributed knowledge bases. Retrieved 01 08, 2012, from What is 
the knowledge economy: ftp://ftp.cordis.europa.eu/pub/innovation-policy/studie 
s/studies_knowledge_based_economy_wp4.pdf 
Smith, N. R., & Miner, J. B. (1984). Motivational considerations in the success of 
technologically innovative entrepreneures. In K. H. Vesper (Eds.), Frontiers of 
entrepreneurship research (pp. 488-495). Wellesley: MA: Babson College. 
Smith, N. R., & Miner, J. B. (1985). Motivational considerations in the success of 
technologically innovative entrepreneurs: Extended sample findings. In J. A. 
Hornaday, A. B. Shils, J. A. Timmons, K. H. Vesper, E. B. Homaday, & E. B. 
Shils (Eds.), Frontiers of entrepreneurship research (pp. 482-488). Wellesley, 
MA: Babson College. 
Smith, N. R., Bracker, J. S., & Miner, J. B. (1987). Correlates of firm and 
entrepreneur success in technologically innovative companies. In N. C. 
Churchill, B. A. Kirehhoff, O. J. Krasner, & K. H. Vesper (Eds., Frontiers of 
Entrepreneurship Research (pp. 337-353). wellesley, MA:: Babson College. 
Smith, S. M. (2002). Using the social cognitive model to explain vocational interest 
in information technology. Information Technology, Learning and Performance 
Journal, 20 (1), 1-9. 
 312 
 
Snow, C. C., & Thomas, J. B. (1994). Field research methods in strategic 
management: Contribution to theory building and testing. Journal of 
Management Studies, 3 (4), 457-480. 
Spector, P. E. (2001). Research methods in industrial and organizational psychology. 
In N. Anderson, D. S. Ones, H. K. Sinagil, & C. Viwesvaran (Eds.), Handbook 
of industrial, work and organizational psychology (Vol. 2, pp. 10-27). London: 
SAGE . 
Spence, J. T., & Helmreich, R. L. (1978). Masculinity and femininity: Their 
psychological dimensions, correlates, and antecedents. Austin, TX: University 
of Texas Press. 
Spillan, J. E., Kara, A., King, D. O., & McGinnis, M. A. (2013). Market Orientation 
and firm performance: An empirical analysis of Ghanaian micro-enterprises. 
Journal of Global Marketing, 26 (5), 258-272. 
DOI:10.1080/08911762.2013.825040 
Spillan, J. E., Li, X., Totten, W. J., & Mayola, C. A. (2009). An exploratory analysis 
of market orientation of small and medium  size businesses in Peru. Panorama 
socioeconomic, 27, 136-149. 
Sri Lanka Tourism Development Authority. (2010). Summary Report. Colombo: Sri 
Lanka Tourism Development Authority. 
Sri Lanka Tourism Development Authority. (2011). Hotel statistics by star category. 
Colombo: Sri Lanka Tourism Development Authority. 
Stajkovic, A. D., & Luthans, F. (1998). Self-efficacy and work related performance. 
Psychological Bulletin, 124 (2), 240-261. 
 313 
 
Sterba, S. K., & MacCallum, R. (2010). Variability in parameter estimates and model 
fit across repeated allocation of items to parcels. Multivariate Behavioral 
Research, 45, 322-358. 
Stewart, W. H., & Roth, P. L. (2007). A meta-analysis of achievement motivation 
differences between entrepreneurs and managers. Journal of Small Business 
Management, 45 (4), 401-421. 
Stone, D. N. (1994). Overconfidence in initial self-efficacy judgments: Effect on 
decision processes and performance. Organizational Behavior and Human 
Decision Processes, 59, 452-474. 
Subhan, Q. A., Mehmood, M. R., & Sattar, A. (2013). Innovation in small and 
medium enterprises and its impact on economic development in Pakistan. 
Proceedings of 6th international business and social sciences research 
conference (pp. 1-18). Dubai: World Academy of Social Sciences. 
Suh, T. (2005). Exploring a global pattern of e-business activities and strategic 
orientation. Journal of American Academy of Business Cambridge, 6 (1), 309-
314. 
Sun, P. Y., & Anderson, M. H. (2010). An examination of the relationship between 
absorptive capacity and organizational learning and a proposed integration. 
International Journal of Management Reviews, 12 (2) 130-150. DOI:10.1111/j. 
1468-2370.2008.00256.x 
Swierczek, F. W., & Thanh ha, T. (2003). Motivation entrepreneurship and the 
performance of SMEs in Vietnam. Journal of Enterprising Culture, 11 (1), 47-
68. 
Tabachnick, G. B., & Fidell, S. L. (2007). Using Multivariate Statistics (5 ed.). 
Boston: Allyn and Bacon. 
 314 
 
Tajeddini, K. (2010). Effect of customer orientation and entrepreneurial orientation 
on innovativeness: Evidence from the hotel industry in Switzerland. Tourism 
Management, 31(2), 221-231. DOI: 10.1016/j.tourman.2009.02.013 
Talebi, K., Pour, M. G., & Irandust, A. (2011). Explore smaller and medium firms to 
absorb new knowledge and managing for adoption of innovation and growth. 
Advances in Business-Related Scientific Research Journal, 2 (2), 181-195. 
Task Force For SME Sector Development Program. (2002). National strategy for 
SME sector Development in Sri Lanka. Colombo: Ministry of Enterprise 
Development and Investment Promotion. 
Teece, D. J., & Pisano, G. (1994). The dynamic capabilities of firms: An 
introduction. Industrial and Corporate Change, 3 (3), 537-556. 
Teece, D. J., Pisano, G., & Shuen, A. (1997). Dynamic capabilities and strategic 
management. Strategic Management Journal, 18 (7), 509-533. 
Todorova, G., & Durisin, B. (2007). Absorptive capacity: Valuing a 
reconceptualization. Academy of Management Review, 32 (3), 774-786. 
Tominc, P., & Rebernik, M. (2007). Growth aspirations and cultural support for 
entrepreneurship: A comparison of post-socialist countries. Small Business 
Economics, 28 (2/3), 239-255. DOI: 10.1007/s11187-006-9018-x 
Tsai, W. (2001). Knowledge transfer in international networks: Effect of network 
position and absorptive capacity on business unit innovation and performance. 
Academy of Management Journal, 44 (5), 996-1004. 
Tuan, P. H., & Yoshi, T. (2007). Factors contributing to the growth of small and 
medium enterprises: An empirical analysis of Vietnam's manufacturing firms. 
Singapore Management Review, 31 (2), 35-51. 
 315 
 
Tzokas, N., Carter, S., & Kyriazopoulos, P. (2001). Marketing and entrepreneurial 
orientation in small firms. Enterprise and Innovation Management Studies, 2 (1), 
19-33. DOI: 10.1080/146324401 10056625 
Ucbasaran, D., Westhead, P., & Wright, M. (2001). The focus entrepreneurial 
research: Contextual and process issues. Entrepreneurship Theory and Practice, 
Summer, 57-79. 
Urban, B. (2006). Entrepreneurial self-efficacy in a multicultural society: Measures 
and ethnic differences. South African Journal of Industrial Psychology, 32 (1), 
2-10. 
Utsch, A., & Rauch, A. (2000). Innovativeness and initiative as mediators between 
achievement orientation and venture performance. European Journal of Work 
and Organizational Psychology, 9 (1), 45-62. 
Van Huy, L., & Rowe, F. (2012). An empirical Study of determinants of e-commerce 
adoption in SMEs in Vietnam an economy in transition. Journal of Global 
Information Management, 20 (3), 1-35. 
Van, D. S., Jansen, J. P., Van den, A. J., & Volberda, H. W. (2013). Entrepreneurial 
orientation and firm performance: Drawing attention to the senior team. Journal 
of Product Innovation Management, 30 (5), 821-836. DOI:10.1111/jpim.12032 
Vancouver, J. B., & Kendall, L. N. (2006). When self-efficacy negatively related to 
motivation and performance in a learning context. Journal of Applied 
Psychology, 91 (5), 1146-1153. DOI: 10.1037/0021-9010.91.5.1146 
Vancouver, J. B., Thompson, C. M., & Williams, A. A. (2001). The changing signs 
in the relationship among self-efficacy, personal goals and performance. Journal 
of Applied Psychology, 86 (4), 605-620. DOI: 10.1037//0021-9010.86.4.605 
 316 
 
Vancouver, J. B., Thompson, C. M., Tischner, E., & Putka, D. J. (2002). Two studies 
examining the negative effect of self-efficacy on performance. Journal of 
Applied Psychology, 87 (3), 506-516. DOI: 10.1037//0021-9010.87.3.506 
Venkatraman, N. (1989). Strategic orientation of business enterprises: The construct 
dimensionality and measurement. Management Science, 35 (8), 942-962. 
Venkatraman, N., & Ramanujam, V. (1986). Measurement of business performance 
in strategy research: A comparison of approaches. The Academy of Management 
Review, 11 (4), 801-814. 
Vinding, A. (2006). Absorptive capacity and innovative performance: A human 
capital approach. Economics Innovation and New Technology, 15 (4), 507-517. 
Volberda, H., Foss, N., & Lyles, M. (2010). Absorbing the concept of absorptive 
capacity: how to realize its potential in the organizational field. Organization 
Science, 21(4), 931-951. DOI: 10.1287/orsc.1090.0503 
Voss, G. B., & Voss, Z. G. (2000). Strategic orientation and firm performance in an 
artistic environment. Journal of Marketing, 64 (1), 67-83. 
Wales, W. J., Parida, V., & Patel, P. C. (2013). Too much of a good thing? 
Absorptive capacity, firm performance and the moderating role of 
entrepreneurial orientation. Strategic Management Journal, 34 (5), 622-633. 
DOI:10.1002/smj.2026 
Wang, C. L. (2008). Entrepreneurial orientation, learning orientation and firm 
performance. Entrepreneurship Theory and Practice, 32 (4), 635-657. 
Wang, C., & Han, Y. (2011). Linking properties of knowledge with innovation 
performance: The moderate role of absorptive capacity. Journal of Knowledge 
Management, 15 (5), 802-819. DOI: 10.1108/13673271111174339 
 317 
 
Wang, E. T., & Wei, H. L. (2005). The importance of market orientation learning 
orientation and quality orientation capabilities in TQM: An example from 
Taiwanese software industry. Total Quality Management and Business 
Excellence, 16 (10), 1161-1177. DOI: 10.1080/14783360500236270 
West, G. S., Finch, F. J., & Curran, P. J. (1995). Structure Equation Modeling with 
non-normal variables: Problems and remedies. In R. H. Hoyle (Eds.), Structural 
equation modeling: Concepts, issues and applications (pp. 56-75). Thousands 
Oaks, CA: SAGE. 
Wij, I. (2011). Sri Lanka tourism poised for growth. Retrieved November 17, 2011, 
from HAS: WWW. hvs.com 
Wiklund, J., & Shepherd, D. (2005). Entrepreneurial orientation and small business 
performance: A configurational approach. Journal of Business Venturing, 20 (1), 
71-91. DOI: 10.1016/j.jbusvent.2004.01.001 
Williams, L. J., Hartman, N., & Cavazotte, F. (2010). Method variance and marker 
variables: A review and comprehensive marker technique. Organizational 
Research Methods, 13, 477-514. 
Williams, L. J., Vandenberg, R. J., & Edwards, J. R. (2009). Structural equation 
modeling in management research: A guide for improved analysis. The Academy 
of Management Annals, 3 (1), 543-604. 
Williams, L., & O'Boyle Jr, E. H. (2008). Parceling strategies in structural equation 
modeling. Human Resource and Management Review, 18, 233-242. 
Wilson, F., Kickul, J., & Marlino, D. (2007). Gender, entrepreneurial self-efficacy, 
and entrepreneurial career intentions: Implications for entrepreneurship 
education. Entrepreneurship Theory and Practice, 31 (3), 387-406. 
 318 
 
Wincent, J., & Westerberg, M. W. (2005). Personal traits of CEOs, inter firm 
networking and entrepreneurship in their firms: Investigating strategic SME 
network participants. Journal of Developmental Entrepreneurship, 10 (3), 271-
284. 
Wise, J. B., & Trunnell, E. P. (2001). The influence of sources of self-efficacy upon 
efficacy strength. Exercise Psychology, 23, 268-280. 
Wood, R., & Bandura, A. (1989). Social cognitive theory of organizational 
management. Academy of Management Review, 14 (3), 361-381. 
World Economic Forum. (2012). The global competitiveness report 2011-2012. 
Retrieved August 20, 2012, from www.weforum.org/reports 
Wymenga, P., Spanikova, V., Barker, A., Konings, J., & Canton, E. (2012). 
European Union SMEs in 2012: Annual report on small and medium-sized 
enterprises in the European Union. Rotterdam: European Union. 
Xiaohua, S. (2013). Entrepreneurial orientation and performance of Chinese high-
tech firms: The mediating role of organizational learning and moderating role of 
firm life cycle. Frontiers of Business Research in China, 7 (4), 487-504. 
DOI:10.3868/s070-002-013-0021-4 
Yang Chao, G., Shun Lin, Y., Lin Cheng, Y., & Chia Liao, S. (2011). A research on 
the relationship among market orientation, absorptive capability, organizational 
innovation climate and innovative behavior in Taiwan's manufacturing industry. 
African Journal of Business Management, 5 (19), 7855-7863. 
Yeoh, P. (2009). Realized and potential absorptive capacity: Understanding their 
antecedents and performance in the sourcing context. Journal of Marketing 
Theory and Practice, 17 (1), 21-36. DOI: 10.2753/MTP1069-6679170102 
 319 
 
Zaharieva, E., Gorton, M., &  Lingard, J., L. (2004). An evaluation of marketing 
practices and market orientation in the Bulgarian wine industry. Post-Communist 
Economies, 16 (2), 229-243. 
Zaho, H., Seibert, S. E., & Hills, G. E. (2005). The mediating role of self-efficacy in 
the development of entrepreneurial intentions. Journal of Applied Psychology , 
90 (6), 1265-1272. DOI: 10.1037/0021-9010.90.6.1265 
Zahra, S. A. (2008). Being entrepreneurial and market driven: Implications for 
company performance. Journal of Strategy and Management, 1 (2), 125-142. 
Zahra, S., & George, A. G. (2002). Absorptive capacity: A review, re-
conceptualization, and extension. Academic Management Review, 27 (2), 185-
203. 
Zehir, C., & Eren, M. S. (2007). Field research on impacts of some organizations on 
corporate entrepreneurship and business performance in the Turkish automotive 
industry. Journal of American Academy of Business Cambridge, 10 (2), 170-
176. 
Zhang, D. D. (2009). Absorptive capacity and its mediating effect on the learning 
and market orientations' influence on performance. International Journal of 
Technology Marketing, 4 (2/3), 275-288. 
Zhang, D. D., & Burning, E. (2011). Personal characteristics and strategic 
orientations: Entrepreneurs in Canadian manufacturing companies. International 
al Journal of Entrepreneurial Behavior and Research, 17 (1), 82-103. DOI: 
10.1108/13552551111107525 
Zhou, K. Z., & Li, C. B. (2010). How strategic orientations influence the building of 
dynamic capability in emerging economies. Journal of Business Research, 63, 
224-231. DOI:10.1016/j.jbusres.2009.03.003 
 320 
 
Zhou, K. Z., Yim, C. K., & Tse, D. K. (2005). The effect of strategic orientations on 
technology and market-based breakthrough innovations. Journal of Marketing, 
69 (2), 42-60. 
Zonooz, B. H., Farzam, V., Satarifar, M., & Bakhshi, L. (2011). The relationship 
between knowledge transfer and competitiveness in SMEs with emphasis on 
absorptive capacity and combinative capabilities. International Business and 
Management, 2 (1), 59-85. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
